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ABSTRACT  

The Voluntary Partnership Agreement (VPA) on Forest Law Enforcement, Governance, and 

Trade (FLEGT) between the European Union (EU) and Vietnam came into force on June 1, 2019, 

which is an important milestone in the implementation of sustainable forest management and 

sustainable development. To implement the commitments of the VPA / FLEGT, the Vietnamese 

government has issued a series of Decrees and Circulars guiding the implementation of the 

Law on Forestry 2017. Notably, on September 1, 2020, the Government of Vietnam approved 

Decree No. 102/2020/ND-CP regulating the system of ensuring legal timber in Vietnam. This 

Decree has an important meaning in the state management mechanism of timber origin 

control in domestic and international supply chains. 

In addition to efforts to enforce government regulations to prevent illegal timber from 

circulating in the supply chain, domestic consumers also play an important role, because they 

have a demand for legally sourced timber, the timber trader will have to ensure the legality of 

the product. 

To enhance the understanding of Vietnamese consumers' knowledge and attitudes regarding 

legal timber and timber products, the Center for Education and Development (CED) conducted 

a survey of consumers using and buying timber products. This study is one of the activities of 

the project "Ensuring the legality of timber in the domestic market and promoting the legal 

and sustainable use of timber in Viet Nam" sponsored by the FAO-EU FLEGT program, 

implemented by CED in 2020 and 2021. 

The content of the study included 3 main parts: 

i. Knowledge and perceptions of consumers about legal timber (legislation; market 

requirements; environmental impacts; climate change); The use of legal timber and 

timber products in relation to the protection of the environment, resources, long-term 

environmental impacts, climate change, and product labels. 

ii. Consumers' attitude toward the environment, the proportion of people wanting to buy 

legal timber originating from reputable companies or individuals; the proportion that 

considers the purchase of legally sourced timber as important; requirements for the 

demonstration of legal origin of raw materials (certificates, origin); The percentage of 

demands on the manufacturing company; the required percentage of place/country of 

production; awareness of law enforcement, implementation of regulations on legal 

timber and timber products origin.  

iii. Pratices in domestic trading and using of timber: buying patterns, buying reference 

channels, factors influencing consumers' decisions when purchasing timber/timber 

products, options disposing of timber products after disposal. 

MAIN FINDINGS 

Findings based on available literature  

 There are 2 sources of timber / raw materials in Viet Nam currently: 1) imported timber 

and 2) Domestic timber, including plantation timber and rubber timber. 

 The domestic timber sources have been gradually replacing imported timber. However, 

there are still risks of timber input. 



2 

 

 The scale of domestic timber consumption in 2018 is about 4 billion USD. Furthermore, 

according to the statistics of the General Department of Customs in 2018, Vietnam's 

export turnover of timber products reached $8.476 billion. Comparing the export 

turnover and domestic consumption we can see that the domestic market value is 

nearly 50% of export turnover. According to the statistics of the General Department 

of Customs in 2019, the export turnover of the industry reached over 10.3 billion USD, 

an increase of 22% compared to the turnover in 2018. In terms of domestic 

consumption, the rate is equal to 50% of the turnover. For export turnover, in 2019, 

Vietnamese spent about 5 billion USD on purchasing timber and timber products. 

 Regarding the structure of the domestic timber product market: craft villages provide 

up to 80% of wood products and nearly 100% of processed non-timber forest products 

for the domestic market. 

 Currently, the main groups of timber and timber products for domestic consumption 

can be divided into Raw timber (sawn timber, log timber, artificial wood); Outdoor 

(exterior) timber products; Furniture, including bedroom furniture (beds, wardrobes, 

chalk tables, dressing tables), kitchen furniture (dining tables, kitchen cabinets); Timber 

products for construction (formwork, purlins, pillars); Handicraft timber furniture 

(timber statues, timber carvings, pearl mosaic, woodwork, unique vase, lacquerware); 

and other timber products (including products such as musical instruments, children's 

toys, badminton rackets, tennis rackets). 

Current policies in Vietnam 

- The Law on Forestry of Viet Nam (2017) provides for the responsibility of people to 

protect forests; 

- Decree No. 35/2019/ND-CP, dated 25/4/2019 provides for the sanctioning of 

administrative violations in the forestry sector; 

- A number of articles of Law No. 12/2017/QH14 amending and supplementing a number 

of articles of the Penal Code No. 100/2015/QH13 on penalties for violations against 

regulations on forest exploitation, protection, and forest products; 

- Directive No. 08/CT-TTg dated March 28, 2019, the Prime Minister assigned the 

Ministry of Finance to "Preside over and coordinate with relevant ministries and 

agencies to study and promulgate public procurement policies in the direction of giving 

priority to the use of planted forest timber of domestic legal origin, produced in Viet 

Nam”; 

- Decree No. 102/2020/ND-CP regulating the system to ensure legal timber in Vietnam 

was approved by the Vietnamese Government on September 1, 2020. This Decree 

provides for Vietnam's legal timber guarantee system for importing and exporting; 

criteria, authority, order, and procedures for classifying wood processing and exporting 

enterprises; licensing FLEGT; and for the exploitation, transportation, trading, and 

processing of wood. It also complies with the provisions of the law on the management 

and traceability of forest products and other relevant legal documents. 

Key findings according to the results of online surveys and interviews with 296 individual 

consumers and 9 organizations 
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For individual customers: 

- Knowledge about the origin, legal regulations of timber/timber products and effect on 

the environment: less than half of 170 people (age from 25 and above) know all the 

regulations that guarantee the legality of timber/timber products; 152/296 (51%) of 

the respondents have a good awareness of the effect of illegal timber use on the 

environment; Only 44/170 people (aged 25 and above) know about the meaning of 

stamps and labels on timber products. 

- Among 170 people aged 25 and over who responded about the most important factor 

when buying a wood product, timber quality was the most concerning factor (70/170 

respondents, 41.2%), followed by price of the products (42/170 respondents, 

accounting for 24.7%), only 6/170 (3.5%) paid most attention to factors of legality of 

timber, domestic or imported wood origin. The information they often ask when 

purchasing a product is timber species (134/170, 78.8%). 

- Awareness of the impact on the environment: 269/296 (91%) of the survey participants 

are aware of the effect of illegal timber use on the environment and are willing to pay 

more money to buy legal wood products. For the future implementation of the VNTLAS 

Decree, 265/296 (90%) of the respondents said that it could be enforced. 

- Actual shopping was only surveyed with people over the age of 24 (170 people), 

because it is the group who has work experience, an income, and has purchased 

products. In 170 respondents, 92% were buying directly from furniture store or 

household. Only 1% chose to buy online. When shopping for a product, most 

respondents said that they consulted with friends and relatives about where to buy it. 

Production quality, price, and design were factors that had the greatest influence on 

the choice of consumers to buy a product. The factors of origin were less important. 

Instead of reselling the product, consumers often let others reuse it (70% of 

respondents chose this option). 

For young people (ages 18-24): 

- Young people from 18 - 24 years old had a good attitude towards the purchase and 

use of timber/timber products in the future, and care about the environment. 

Furthermore, 98% had a need to buy timber/timber products. In the future, 75% will 

likely require the seller of timber products to provide proof of origin when purchasing 

timber products. 

- Product quality, price, design, and the convenience of the product were the most 

important factors, similar to individual customers; factors of origin and origin received 

less attention. 

- 92% (116/126) of young people were willing to pay extra to buy legal products. 

For organizations, including schools, organizations, and enterprises (hereinafter, organizations): 

- A product used a lot in organizations are desks, shelves, and document racks. These  

were mainly made from domestic timber. 8/9 organizations were most concerned 

with product quality when shopping, whereas only 1/8 organizations was interested 

in product design. 8/9 organizations asked for information about the origin of timber 

when procuring possible products, of which 3 organizations asked for information 
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about other factors such as which company/production base timber was produced; 

the timber species or warranty. 

- 100% of the respondents agreed with the requirements of the Vietnamese law on 

legal timber and gave some opinions for the effective implementation of the law such 

as that it is necessary to strictly implement the sanctions with units that exploit and 

process timber products as well as to widely disseminate laws and regulations on 

timber products to regular timber product users and communities to contribute to 

more effective implementation. 

- All organizations participating in the survey bought products directly at production 

and enterprises or stores; Organizations often refer to advertising channels, from 

partners, or on the internet when choosing suppliers. Product quality and price were 

still the two most concerning factors, then design, product convenience. Origin 

factors were less concerned. There were many ways for organizations to dispose of 

products after they were no longer in use: Resell for employees; Donate to people 

living in poverty who need them; Disassemble for reuse as raw materials; Sold to used 

goods dealers; Leave it as garbage out for the sanitation company. 

The media 

- There were many high-quality articles that help consumers to make better choices 

for their needs as well as help businesses better grasp consumer tastes and feedback 

from which to better create and improve their products both in terms of quality and 

price. However, there are still many articles with information that lacked positive 

communication, and instead focused on praising the class, the hobby of the rich, and 

even having the opposite effect on the campaign on the legal use of wood. 

Young people participating in the survey proposed to organize communication campaigns in 

the community through competitions on forest protection, initiatives centered around the use 

and procurement of sustainable timber/timber products, and consultation. To raise awareness, 

there needs to be active participation from state agencies, as well as support and guidance 

from social organizations, businesses, and from consumers themselves. 

In terms of state management: The local functional forces need to increase the inspection and 

control of forests according to the provisions for violating organizations and individuals. The 

State should issue clear circulars and guidance documents for consumers and businesses to 

avoid the illegal trade and use of timber. State management needs to be implemented in a 

transparent manner, and violations should be publicized on the mass media as a deterrent. 

The support from production and enterprises: Enterprises need to proactively understand and 

comply with Vietnamese law, prioritize using domestic timber, accompanied by afforestation 

and forest protection. Legitimate timber products need to be stamped for clear traceability 

and higher value. Enterprises need to have documentation and a team to directly advise 

consumers on timber/legal timber products. 

Individual consumers or organizations: Proactively learn about the origin of timber/timber 

products when planning to purchase to avoid buying illegal products. 
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Social organizations, communication agencies: It is necessary to have communication 

programs and plans for consumers to pay more attention to the origin of timber/timber 

products. Disseminate the laws and regulations on timber products widely to the timber 

product’s regular users and communities to contribute to the more effective implementation 

of the state laws. There also needs to be support to improve the capacity of business entities 

to advise customers on their legal timber products. 
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Part 1. Introduction 

1.1. Reason 

The Voluntarily Partnership Agreement on Forest Law Enforcement, Governance and Trade 

(VPA/FLEGT) between the European Union (EU) and Vietnam came into effect on June 1, 2019, 

which is an important milestone in the implementation of sustainable forest management and 

sustainable development. This is also a new step in accelerating the development of legal 

documents to implement the Law on Forestry 2017 of Viet Nam. In 2019, Viet Nam issued 4 

new decrees and 7 circulars to replace old legal documents guiding the implementation of the 

Law on Forestry 2017 (decrees and circulars are included in Appendix 2). On September 1, 

2020, the Government of Vietnam issued Decree No. 102/2020/ND-CP regulating Vietnam's 

legal timber assurance system with very specific regulations on controlling timber origin1. The 

implementation of these legal documents helps the Government of Viet Nam fulfill its 

commitments under the VPA/FLEGT,completely eliminating illegal timber from all supply 

chains, including export supply chains and domestic consumption. 

Vietnamese consumers have not paid attention to legally originated timber products. Possible 

reasons include a lack of awareness, buying habits, and no specific policy about controlling the 

origin of timber and timber products reaching consumers. A study published in 2019 by the 

Vietnam Chamber of Commerce and Industry (VCCI)2 showed that the general picture of the 

level of interest in legal timber in timber procurement was not of great concern. The units using 

state capital had almost no awareness or interest in the legal sourcing of timber. In fact, the 

bid solicitors were extremely interested in the type of timber used, mainly the requirement of 

natural timber. Furthermore, in this study, there was a confirmation from supplying timber and 

timber products that timber legality is a "criterion" of little interest. The soliciting entity is more 

focused on other criteria (such as the bidder's financial capacity, experience, ability to meet 

technical criteria, or technological capabilities). 

Another study in 2018 by the Dai Nam Securities Joint Stock Company (DNSE) showed that the 

majority of consumers, especially on the high-income level, tend to prefer using traditional 

timber furniture, rare and expensive timber such as cupboard, antique furniture etc. In 

addition to the use-value, these products also have the perception that they have high 

aesthetic as well as cultural and keep the price over time. 

Regarding the import regulations that Vietnamese enterprises must comply with such as the 

VPA / FLEGT, the EU Timber Regulation, the US Lacey Act, and the Japanese Clean Wood Act, 

it is imperativeto secure timber legally for importing and exporting. This is because all timber 

and timbers products that are imported or exported must go through border control and must 

be traceable. Furthermore, the authorities inspect the legality of timber and timber products 

through the mandatory control mechanisms. Meanwhile, for domestically consumed timber, 

it would likely be much more difficult to enforce these commitments, because there are no 

                                                      

1 The full text of the VILLAS Decree can be found at http://vntlas.org/ or on the web portal 

2 VCCI, 2019, Report "Legality of timber products in Government procurement in Vietnam - Law, practices, and  

challenges in implementing VPA/FLEGT" 

http://vntlas.org/
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regulatory and compulsory government mechanisms to control the legality of timber and 

timber products before it reaches local buyers. Therefore, consumers play an important role 

in help to enforce legal timber. If consumers have a demand for legal timber, the timber traders 

will be pressured to ensure the legality of the timber they source. 

According to a study in 2015 by the Roorkee Institute of Technology in India about the factors 

affecting environmentally friendly shopping behavior, consumers’ feel a massive responsibility 

for the environment. Research also has shown that household consumption is responsible for 

up to 40% of the damage suffered by the environment and a lot of factors that influence 

consumers' green buying behavior, including both the positive and the negative. According the 

the research, consumers are very concerned about social and environmental issues, as well as 

having a focus on environmentally friendly and functional products. Although many consumers 

were concerned about environmental and social issues, they did not see a personal obligation 

to improve the environment and society. In other words, they might not willingly choose green 

products, especially when they had other options. Consumer knowledge about social and 

environmental issues was also mentioned in the study. Those with knowledge of green 

products tended to look for green products, which has a positive effect on their attitudes to 

buying green products. On the other hand, the lack of product knowledge and information 

prevented consumers from buying green products. In addition, the study also analyzed many 

factors that act as a barrier and increase the discrepancy between positive attitudes and actual 

green buying behavior of consumers, such as price, availability use of products, attributes and 

quality of products, brand image, labeling, and eco-certification. The analysis of factors by the 

researchers had shown that the journey from attitude to behavior and action in green shopping 

was still far away. Providing relevant information to consumers is vital, because increasing 

consumers' knowledge reinforces consumer confidence in green products and also reinforces 

the relationship between behavior and attitudes. 

Currently in Viet Nam, there are no studies assessing the knowledge, attitudes, and practices 

on the use of timber and timber products by Vietnamese consumers. Therefore, it is necessary 

to conduct this assessment to develop effective communication methods and increase the 

knowledge of Vietnamese consumers about timber and legal timber products, thereby 

motivating them to buy and use legally sourced timber. 

1.2. Target 

Assess current knowledge, attitudes, and practices (KAP) on the legal use of timber and timber 

products by Vietnamese consumers to determine: 

 Consumers’ knowledge and attitudes as the basis for proposing to management 

agency's policies and the enterprise's production of legal timber products. 

 The barriers related to perceptions, attitudes, and practices of the current legal use and 

consumption of timber in Viet Nam, thereby identifying methods of communication for 

target groups to promote the legal use and consumption of timber to ensure the 

enforcement of the forest law, and fulfill the VPA's commitments. 
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1.3. Assessment methods 

Object 

1. Individuals: individual consumers 

2. Organization: includes organizations (such as: schools, socio-political organizations such as 

VCCI, Management Board of Duong Lam Ancient Village) and enterprises. 

Scope: consumers and organizations across the country. 

Method: 

- Document review; 

- Develop questionnaires, guide interviews; 

- Online survey; 

- Field survey and field research; 

- Consultation and community visioning workshops; 

- Consultation/planing workshop. 

1.4. Content survey and assessment 

People using timber and timber products: Who has a decisive role in purchasing timber and 

timber products in the family? Who has a decisive role in purchasing timber and timber 

products in your agency and organization? What are the roles of men and women in purchasing 

decision-making, the level of interest of men and women, and younger people? What is 

different and similar between those targets? (About the region, income level, education level, 

gender). The specific contents were divided into sections: Awareness; attitude; and the current 

buying practices of Vietnamese consumers (Figure 1 below).  
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Image 1. Content survey (KAP) 

i. Knowledge and cognizance 

- Understanding of legal timber (laws, market requirements, environmental impacts, climate 

change). 

- Cognizance of the legal use of timber and timber products related to environmental and 

resource protection, long-term environmental impacts, and climate change. 

- Understanding of product labels. 

- Awareness about the efficiency of using timber products, as well as recycling and product 

reuse. 

ii. Attitude 

- Regarding the environment, forests => care about the legality of timber and timber products 

or not? 

- Percentage of wanting to buy legal timber, from a reputable company or individual; 

- Percentage that the purchase of timber of legal origin is important; 

- Required rate of material origin (certificate, certificate of origin); 

Information about the 
respondent 
- Gender, age, occupation; 
- Family decision-making 

when purchasing timber 
and timber products; 

-  Demand for timber in the 
present and in the future. 

i. Knowledge and cognizance 

- Understanding legal timber; 
- Recognize the impact of 

using timber and legal 
timber products on the 
environment. 

ii. Consumer attitude 

- Pay attention to the environment, 
forest governance 

- Pay attention to the origin of raw 
materials; 

- Pay attention to the interest of product 
origin (place of manufacture, 
manufacturing company); 

- Pay attention to the legal regulations, 
law enforcement related to legal timber 
in VN. 

iii. Actual situation is related to buying, 
selling, and using domestic timber. 

- Factors affecting the actual purchasing 
decision and influence level; 

- Purchase form; 
- Reference information source when 

deciding to buy products; 
- Factors consumers are most concerned 

about when buying a product. 
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- How often the information about the manufacturing company is requested (this sentence is 

for business customers); 

- Required rate about place/country of production. Awareness of law enforcement, regulations 

implementation on legal timber and timber products are raised. 

iii. Actual situation is related to buying, selling, and using domestic timber 

Which sources of information do consumers use when deciding to buy products: 

Advertisements of companies, manufacturers, friends, relatives, newspapers, and self-

research through many different information channels. 

- Purchase form: Buy online or offline 

Factors that consumers are interested in when buying a product: price, type of timber, timber 

origin, style/design, form, or convenience. 

- Agree to pay an extra (about 10%) to buy legal timber? 

- If you have a higher income, do you agree/want to buy legal timber? 

- Regarding legal compliance 

- On environmental compliance with production and processing requirements 

- From the KAP survey information, the research team identified barriers related to knowledge, 

attitudes, and behaviors of consumers and their use, habits, or culture of timber use through 

which there are appropriate communication activities. 

Section 2. Literature review  

2.1. Domestic use and consumption of wood 

This section includes information on exploitation and processing, sale of sawn roundwood, and 

information on the domestic consumption market. 

2.1.1. Raw materials for the wood processing industry in Vietnam 

In 2018, the whole of Vietnam had about 4,500 enterprises processing wood and wood 

products, of which private enterprises accounted for 95%, and about 3.5% of enterprises had 

investment capital of over 50 billion VND3. The number of export product processing 

enterprises was over 1,800 enterprises, an increase of more than 300 compared to 2017. 

Within these, domestic enterprises accounted for 65%, the rest were invested or joint venture 

enterprises with foreign businesses. 

Wood material supplies include 2 main sources: (1) Imported wood and (2) Domestic wood, 

including: plantation wood; rubber wood; home garden wood and scattered trees. 

Sources for imported wood in 2018 

- In 2018, Vietnam imported: 9,725,364 m3 of log timber, including: roundwood; sawn timber 

and MDF, Plywood, Chipboard. 

                                                      

3 Government, 2019, Report "Forum for wood and forest products processing and export industry in 2018 - 
Success, lessons learned and breakthrough solutions in 2019" 
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Vietnam imports timber mostly from the following countries: USA, Canada, Europe: primarily 

sawn timber and board; Brazil: primarily sawn timber; South Africa and some West African 

countries: roundwood, sawn timber; Australia, New Zealand: Lumber; Southeast Asian 

countries: Roundwood, sawn timber. 

Sources of domestic wood in 2018 

In 2018, domestic wood exploitation reached 28.45 million m3, an increase of 6% compared to 

2017, of which exploitation from concentrated plantation forests reached 20.6 million m3; 

exploited from scattered crops, home gardens 3.55 million and rubber wood about 4.3 million 

m3. Thus, the proportion of wood processing materials in the country reached 76.4%; import 

only accounted for 23.4%. 

Although domestic wood has been gradually replacing imported wood with increasing volume, 

there still exists a risk of sources for raw wood material in some supply chains for export to 

markets with little requirement of raw material sourcing, especially in the wood supply chain 

for domestic consumption. These risks arise from the continued use of natural timber species, 

including some precious timber imported from countries with poor forest governance such as 

Cameroon, Nigeria, or Gabon. Although the import volume of timber species from risk sources 

has decreased, among the 15 countries that supply the largest roundwood to Vietnam in 2018, 

there are 7 countries with poor forest governance. 4 The supply from these 7 countries 

amounted to 0.94 million m3, equivalent to 40% of the total volume of roundwood imported 

into Vietnam in the year. Furthermore, about 64% of sawn timber exported from Vietnam is 

precious timber species imported from a high-risk source.5 

2.1.2. Information on the domestic consumption market in recent years 

According to information from the Ho Chi Minh City Handicraft and Wood Industry Association 

(HAWA) at the workshop "Formation of a world furniture center in Vietnam" held in Ho Chi 

Minh City in December 2018, the total consumption value of Vietnamese furniture in 2018 

reached about 4 billion USD. And according to the statistics from the Italian Trade Office in 

Vietnam, the average demand for wooden furniture in Vietnam reached more than 21 USD / 

person / year. The estimated scale of interior consumption in the country in 2018 reached 

about 4 billion USD. Meanwhile, according to the statistics of the General Department of 

Customs in 2018, Vietnam's export turnover of wood products reached 8,476 billion USD. We 

see that the domestic consumption market is nearly 50% of the export turnover. Although 

there are no official statistics for 2019, according to the development trend of real estate 

projects in 2019, revenue from the domestic wood products market would have certainly 

exceeded that of 2018. According to statistics from the General Department of Customs in 

2019, the export turnover of the industry reached over 10.3 billion USD, up 22% compared to 

the turnover in 2018. When estimating the domestic consumption rate which is equal to 50% 

                                                      

4 Seven countries with weak forest governance include: Papua New Guinea, Republic of the Congo, China, Ghana, 
Angola, Cambodia and Equatorial Guinea; and the remaining 8 countries are Malaysia, Cameroon, USA, Belgium, 
Germany, UruGuay, Netherlands, and France. 

5 To Xuan Phuc et al, 2019, Report “Vietnam wood import and export 2018 - A look back and trends for 2019” 
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of the export turnover, for import, in 2019, Vietnamese spent about 5 billion USD on 

purchasing timber and wood products. 

 

Regarding the structure of the domestic wood product market: several studies evaluating 

Vietnamese wood product processing craft villages indicate that craft villages provide up to 

80% of wood products and nearly 100% of forest products that are non-timber products 

processed for the domestic market. In fact, most of the large and medium-sized wood 

processing enterprises focus only on the export market with little or no participation in the 

domestic market. According to the Handicraft and Wood Industry Association of Ho Chi Minh 

City (HAWA), less than 20% of its member firms have a stable market share in the domestic 

market. 

2.1.3. The main groups of wood and wood products for domestic consumption today 

Wood and wood products being consumed in the domestic market include the following main 

items: 

- Raw material wood: Including sawn timber, roundwood, and artificial wood (for example: 

particle board, fiber board, plywood, laminated wood). These types of products all come from 

two sources: exploited and processed either domestically or imported. Within these, 

exploitation from domestic sources is more dominant. For example, in the period 2012-2015, 

the country only imported annually about 4.0-4.5 million m3 of natural wood and 400,000 m3 

of artificial MDF board out of a total of 20-25 million m3 of raw wood used for processing. 

- Outdoor furniture wood products: Domestic consumers are less interested in outdoor 

furniture, except for a few localities in the South that use some types of products such as chairs 

and tables for yards and gardens, but these are mainly processed from driftwood, tree stump. 

It can be said that true outdoor furniture is currently rare in the domestic market. 

- Indoor Furniture: including bedroom furniture (beds, wardrobes, makeup tables, dressing 

tables), kitchen furniture (dining tables, kitchen cabinets), living room furniture (e.g. tables, 

room chairs living room, sofa, TV shelf, mirror cabinet, corner cabinet). 

- Office furniture: These are the main products that make up the domestic market today. 

- Wood products for construction: Including some main products such as formwork, purlins, 

and pillars. Wood used for design and architecture is not popular with new construction 

projects and is mainly utilized by ethnic groups making wooden traditional houses or religious 

and cultural works. 

- Handicraft wooden products: Including products such as wooden statues, wood carvings, 

pearl mosaics, wood mosaics, vase, lacquerware, carvings, souvenir decoration products, 

advertising such as: cup, cup, plate, tray, spoon (spoon), fan, jar, vases, bow, sword, jar base, 

clogs, tablet, bead mat, necklace, box of all kinds, badge, symbol, logo, picture frames, picture 

frames, fine art works, handicraft boats of all kinds, decorative blinds, handicrafts racks. 

Occasionally, some living room furniture is classified as traditional products, or high-class 

furniture, due to its sophistication and complexity in processing and the fact that most of the 

products are produced from traditional wood processing craft villages. This product group is 
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usually made from fine and precious woods such as a sofas, wooden salons, corner cabinets, 

altar cabinetss, altar, stonemasonry, letterheads, tea tables, tea cabinets, temple cabinets, 

clock cabinets, mirror cabinets etc.  

- Other wooden products: This product group includes products such as musical instruments, 

children's toys, badminton rackets, tennis rackets, table tennis passing, snooker sticks, 

shepherd sticks, artificial limbs, parachutes, parachutes, wooden brooms, paint brushes, 

handicraft wood products combined with rattan, bamboo, bamboo, and other materials. 

2.2. Existing policies regarding legal timber control 

Law on Forestry of Vietnam 2017 

Article 43 of the Law on Forestry provides for the responsibility of forest protection for the 

entire population. Clause 1 states that state agencies, organizations, households, individuals, 

and communities have the responsibility to protect forests according to the provisions of this 

Law, the Law on fire prevention and fighting, environmental protection, biodiversity, plant 

protection and quarantine, and other relevant laws and regulations. Clause 2 states that 

organizations, households, individuals, and communities have the responsibility to promptly 

notify competent state agencies or forest owners of forest fires, organisms harmful to forests 

and violations of regulations, assist in forest management and protection, as well as obey the 

mobilization of human resources and means of competent State agencies when a forest fire 

occurs. 

Article 68 of this Law provides for the rights and obligations of forest product processing 

establishments, of which Point 2, Clause a, states that forest product processing 

establishments are obliged to comply with the investment, business, environmental 

protection, labor, finance laws, regulations on legal forest product documentation and 

traceability of forest products. 

Article 71 provides for the rights and obligations of forest product traders, in which Point 1, 

Clause a, states that forest product traders have the right to post-trade in non-prohibited forest 

products and point 2 Clause a states that forest product trading establishments are obliged to 

comply with the laws on investment, enterprises, environmental protection, labor and finance, 

regulations on legal forest product documentation and traceability of forest products. 

Article 72 provides for the commercial management of forest products and trading in 

specimens of forest flora and fauna species; Points 2, Clauses a and b, provides for the sale of 

specimens of forest plant and animal species. The provisions are as follows: a) Trading in 

specimens of endangered, precious, and rare species of wild plants and animals; Wild flora and 

fauna species included in the Appendix to the Convention on International Trade of 

Endangered Wild Fauna and Flora must ensure traceability and chain management from 

exploitation, cultivating to processing and consuming; b) The specimens of species specified at 

Point a of this Clause must be marked with lawful origin in accordance with the nature and 

type of each specimen, to ensure anti-counterfeiting or erasure. 

Decree No. 35/2019 / ND-CP dated April 25, 2019 provides for violations, forms of sanctions, 

levels of fines, remedial measures for administrative violations; authority to sanction and 

authority to make minutes of administrative violations in the forestry sector. 
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Article 23 of Decree 35 provides for administrative penalties for storing, buying, selling, and 

processing forest products without legal documents or with legal documents but the forest 

products are not in accordance with the content of that record. 

Article 24 of Decree 35 provides for administrative penalties for violations against regulations 

on the management of forest product records in the transportation, purchase, sale, storage 

and processing of forest products. 

Law No. 12/2017 / QH14 amends and supplements several articles of the Penal Code No. 

100/2015 / QH13 

Article 232 of this law provides for penalties for violating regulations on the exploitation and 

protection of forests and forest products. Accordingly, illegally exploitation, storage, 

transportation, processing or trade of timber on the List of endangered precious and rare 

species prioritized for protection or on the List of endangered forest flora and fauna, Precious 

and rare Group IA or wood of foreign origin included in Appendices I and II of the Convention 

on International Trade in Endangered Species of Wild Fauna and Flora or Conventional Forest 

Plant Timber VND 50 million to VND 1.5 billion, may be accompanied with criminal penalties 

from 2 to 10 years in prison depending on the volume of illegally used wood. 

For the commercial market using state budget, on March 28, 2019, the Prime Minister issued 

Directive No. 08 / CT-TTg to assign the Ministry of Finance to "preside over and coordinate with 

ministries and agencies to related research and promulgation of public procurement policies 

in the direction of prioritizing the use of domestically sourced, domestically produced timber" 

to ensure that products on the list of compulsory public procurement are legal. 

Decree No. 102/2020 / ND-CP provides for a system to ensure legal timber in Vietnam and was 

approved by the Government on September 1, 2020. This Decree provides for Vietnam's legal 

timber guarantee system for importing and exporting; criteria, authority, order and procedures 

for classifying wood processing and exporting enterprises; licensing FLEGT; ensuring the 

Vietnamese legal timber assurance system for logging, transporting, trading and processing 

wood comply with the provisions of the law on the management and traceability of forest 

products and other legal documents.  

According to the Decree, timber being imported into Vietnam is considered at risk if it falls 

under one of the following criteria: timber included in the Appendix to the Convention on 

International Trade in Endangered Species of Wild Fauna and Flora; Timber on the list of 

endangered, precious and rare forest flora and fauna species of group IA, group IIA; The list of 

endangered, precious and rare species prioritized for protection according to regulations; 

wood imported into Vietnam for the first time; timber in danger of extinction in a country that 

has illegally harvested or traded is defined in international treaties to which Vietnam is a party. 

In addition, exported timber consignment of timber owners who are not Group I enterprises 

must be verified by the local Forest Protection Department of timber origin. Timber 

consignments originating from domestically planted timber exported to non-EU markets do 

not require confirmation. The Forest Protection Department performs a physical inspection of 

20% of timber shipments. If there is information about the violation, the head of the local forest 
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protection agency can propose to increase the inspection rate and extend the inspection time 

(no more than 2 days). 

Furthermore, the FLEGT license will be revoked in any of the following cases: the timber owner 

voluntarily returns it; the FLEGT license expires but the timber owner did not export or 

requested an extension of the license; The timber owner has violated the law related to the 

export consignment discovered after being licensed; The timber owner has committed fraud 

with information related to the issued FLEGT license. 

2.3. Media programs 

Studies on the role of the media relating to timber use issues and the VPA / FLEGT Agreement 

so far shows that the media has an important role in campaigning to prevent illegal logging, 

trading, and transporting illegal timber domestically and across borders. At the same time, the 

media helps policy makers to develop legal policies in general and forestry policies, particularly 

for the sustainable protection of forest resources. 

Quality articles help consumers make better choices for their needs as well as allow businesses 

to gain a better understanding of consumers’ demands. This can assist them in making 

improvements to their products both in quality and in price to better satisfy consumers. 

However, there still remains a lot of information that does qualify as positive communication, 

showing off the level and enjoyment of the wealthy, which can even have the opposite effect 

on the legal use of timber. 

Since the beginning of 2020, there have been up to 20 articles from major newspapers 

containing information on wooden houses or shopping for wooden furniture costing up to a 

few dozen, even hundreds, thousands of billions VND (some notable articles in major 

newspapers in Appendix 6). Notably, many articles are published on news sites with large 

readerships, sometimes millions of daily views such as Dan Tri (dantri.com.vn), Kien Thuc 

(kienthuc.net.vn), and Vietnamnet (vietnamnet .VN). 

For example, a house of a wealthy man in Ha Tinh was highly praised in newspapers, “The 

house is made of green-star wood originating from Laos on an area of about 200m2, located 

on Tran Phu, Thanh street. Ha Tinh street makes passersby gawk and awe” (quoted from 

Vietnamnet newspaper, July 6, 2019) or "To increase the "unique" level of his unique wooden 

house, the 74-year-old old man (residing in Ha Tinh city) just bought a pair of giant trees, with 

many elites offering to buy, which was also denied” (quoted the article on Dan Tri Daily, 

published on February 19, 2020). 

Furthermore, in Vietnamnet newspaper, another article reported on a weathly individual in 

Nghe An who was building a wooden house with a very sensational title: "Stunned by a series 

of hundred billion wood-covered specialties of Nghe elite", in the article it mentioned this 

person’s extravagance: “On an area of 4,000 square meters, the royal palace is made of 

precious wood such as cloves, sandalwood, rosemary. The house was built in 5 years, starting 

in 2004 with about 2,000 m3 of wood, mainly bought from Laos to serve the construction. With 

a sophisticated personality, the owner has recruited 50 good craftsmen from Bac Ninh to China 

to help with construction”. 
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With the aforementioned news and commentary, readers leave mixed reactions in the 

comments sections of each newspaper. For example, the article about the wealthy home of 30 

billion in Ha Tinh in Dan Tri newspaper above, had some comments such as "The owner is 

committing deforestation, and is no lover of trees", "Trees from nature must stay in nature, 

not in the corner of your house because you have money to cut it down". There are also many 

comments praising the beauty of the house and the playability of the owner: such as "The 

space is too narrow, the house is wasted!", “Nice house, beautiful trees, but the space is so 

cramped. If I have so much money, I will find to buy suburban land about 2000 - 3000 m² to 

build a house, plant trees, dig a new beautiful pond","If Uncle Lan paved the floor with nectar 

wood or jackfruit, it is complete, great". 

2.4. Reports and programs have been made related to this project 

1. Research report on the legality of timber products in public procurement in Vietnam - Legal 

status, practice and Challenges of VCCI in implementation of VPA / FLEGT. 

In a study on the legality of timber products in public procurement in Vietnam conducted by 

the Center for WTO and Integration under VCCI from 2016 to 2018, the research team 

conducted a survey on the current status of legal compliance, and the laws on timber and wood 

product origins in public procurement in Vietnam. It included 100 bids for timber and wood 

products procurement by state-funded entities and 33 timber suppliers and wood products for 

organizations using state capital. 

Surveying 100 bidding documents for the procurement of timber and wood products by state-

funded entities in 2016-2018 shows that, in fact, the bid solicitors are very interested in the 

type of wood used, but in which case natural wood is in demand (most bids are for ordinary 

timber of group III, but there are still a few requests for precious timber of group I or II). 

However, bid solicitors rarely set any specific requirements for timber legality other than the 

sample terms required under the bidding legislation in bidding documents. 

Even in cases where there is a requirement for the legality of wood products, the bid solicitors 

are mainly concerned with the law on quality standards and the law on intellectual property, 

as well as the law on business conditions. These are relevant, but not essential, aspects of the 

"legal timber" requirement. 

However, there are also a few bright spots in this picture. There are 4 out of 100 reviewed 

bidding documents that have specific requirements for timber materials to ensure legality. And 

4 other bidding documents that require the goods to ensure compliance with legal regulations 

and policies related to goods. 

The survey of 33 enterprises supplying wood and wood products to state-funded organizations, 

especially in the period 2016-2018, also shows a mixed reality, but somewhat more positive. 

These businesses continue to affirm the fact that in comparison with other criteria (such as 

financial capacity, experience, the ability to meet technical criteria or a contractor's 

technological capacity), timber legality is the criterion of least concern by the procuring entity 

when selecting contractors. 
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However, a majority (64%) of enterprises said that in most or all of the packages they 

participated in, the bid solicitor set specific requirements on the legal origin of raw wood (could 

be directly in bidding documents or indirectly in the process of contract negotiation, inspection 

and acceptance). The bid solicitor also requires that enterprises provide evidence to show that 

the timber is legal, including documents such as logging permits, forest product lists, sales 

contracts, invoices, and documents of sale/import. 

Another optimistic fact from the survey is that enterprises are now conscious of ensuring 

timber legality. Most (94%) of the enterprises actively kept documents proving the origin and 

type of raw wood used for public timber procurement packages, and 81% of enterprises kept 

other relevant documents. This retention is purely because they themselves find it necessary, 

and that it is required by law or the bid solicitor is only secondary. 

2. Wood industry analysis report in December 2018 of Dai Nam Securities Joint Stock Company 

(DNSE) 

This report includes an analysis of the demands of domestic users. The report indicated that it 

is difficult to assess the demands of domestic consumers on processed wood products because 

it changes over time according to the level of science and technology in product processing, 

availability of similar products, and consumer spending. 

For rural areas 

The majority of consumers, especially those with a higher income, still prefer to use traditional 

furniture made of rare and expensive woods such as mahogany. The perception is that in 

addition to the use value, these products also have an intrinsically higher value, cultural value 

and often keep their value over time. Pseudo-antique products, designed in the style of 

traditional products, but made from less valuable natural wood, are also selected by a 

significant portion of rural consumers (about 15% of respondents). However, demand for this 

product segment is decreasing due to the low value of the products and an increasingly clear 

segmentation of consumer demand. 

Modern products include furniture made from natural or artificial wood according to the 

designs of foreign products, especially living room furniture (e.g., TV shelves), dining room 

furniture (dining table set, kitchen table, kitchen cabinet), or bedroom furniture (bed, dressing 

table). This is a group of products that is popular with young families. The rapid increase in the 

number of young families, especially in urban areas living in condominiums, has fueled a strong 

demand for these products.  

For city areas, municipality 

Imported interior furniture and domestically produced furniture that is designed according to 

foreign products are the first choice for residents in big cities due to the convenience, 

efficiency, and sleek design of these products. In particular, high-income groups often choose 

to use imported furniture, or furniture with alternative materials, but with a high value. The 

middle and low income groups often choose to use domestically produced products. However, 

the trend of using furniture made from natural wood is now more popular than products made 

from boards or artificial wood. The lower income groups still choose products processed from 

artificial wood due to the low-cost factor. In small cities and towns, consumer demand is for 
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traditional furniture made from good woods, with elaborate patterns and massive products. 

Imported types of flooring, wall cladding, doors, door frames, fine wooden stairs, and natural 

wood, is often the top choice for city dwellers while building or renovating their homes, 

especially among high-income groups. In general, the trend of using alternative materials from 

bamboo, aluminum, iron, glass (Eurowindow doors), etc., is gradually replacing traditional 

wood materials. This is also the general trend of society where the use of certain precious wood 

materials is declining, while substitute products are seen as more beautiful and convenient 

(such as sound insulation, heat insulation, noise, etc.). 

Demand for each region of Vietnam 

Consumers in the North, especially the Red River Delta region, often prefer high quality 

wooden products, wood products made from natural forest wood in traditional style and with 

high value, as well as with sophisticated patterns. Meanwhile, Southerners prioritize the 

selection of furniture with simple, modern designs, convenient to use and products from wood 

substitute materials such as aluminum, glass, iron, and steel. In the upper regions, people in 

mountainous areas tend to use simple furniture with modern designs, or substitutes made 

from materials other than wood. In particular, the low-income groups mainly use domestic 

furniture made from boards, artificial wood, and furniture from alternative materials, with 

more eye-catching designs than traditional wooden products, even though these are of low 

quality. The high-income group, on the other hand, is very fond of using traditional furniture, 

that is of high value, both in terms of cultural and material value. 

3. Report "Import and Export of wood in Vietnam in 2018 - a look back and trends in 2019" by 

To Xuan Phuc and the authors 

According to the policy evaluation team of Forest Trends and the Vietnam Timber and Forest 

Products Association (VIFOREST), Vietnam currently lacks effective policy mechanisms and law 

enforcement tools to ensure the legality of domestic wood products. Currently, many wood 

products consumed in the domestic market are produced by small, micro processing 

establishments and informal establishments. For these establishments, access to information 

on product-related regulatory requirements is limited. Ensuring these establishments comply 

with legal requirements related to timber products, including those consumed in the domestic 

market, will be an extremely difficult task for the Vietnamese wood industry. 

Forests and forest services are renewable resources, which will continue to bring benefits 

indefinitely to people if managed and used properly. Sustainable timber procurement is one of 

the ways to contribute to sustainable forest protection and development. Therefore, in order 

to raise awareness among domestic consumers, government, associations and social 

organizations need to increase the dissemination of information on legal timber legislation, 

especially to SMEs and households engaged in the production, processing and trading of wood 

products, or who are currently supplying wood and wood products to the domestic market. 
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Part 3. Results of surveys and studies in the provinces 

3.1. Survey results from consumers 

3.1.1. General information 

During the period from June to September 2020, the research team conducted online surveys 

and interviews with 296 consumers across the country, of which 159 were female (54%). and 

137 respondents were male (46%). 

Most of the survey participants were students, accounting for 44% (129/296). Office workers 

accounted for 17% (49/296). There were also other occupations such as police, pharmacists, 

reporters, journalists, accounting for 14% (41/296). The rest, about 8%, work in agriculture. 4% 

in business, 4% as teachers. For details see figure 2 below. 

 

Figure 2. Occupations of survey participants 

Among survey participants, most are young people aged 18 to 24 (126/296, accounting for 

42.6%); followed by the ages 35 to 44 (69/296, 23.3%). Of the respondents, 84 people are 

heads of the household (28.4%), most are in the age group of 35 to 44 (of which 29/84 are 

head of household). The rest are spouses or children of the head of household. 

 

Figure 3. Age group and family role of survey participants 
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Figure 4. Relationship with head of household of suvey partcipants 

Among the 296 surveyed people, 175 people reported that the average income of the whole 

household per month over the past 1 year, most of whom are people over the age of 24. The 

chart below shows average income of households. Here, those earning over 20 million / 

month accounted for 49% out of 175 votes (86/175) and those from 10 to 20 million taking 

29% (50/175 votes). 

 

Figure 5. Average monthly income of survey participant households in past year (Unit: VND) 

When asked about who the decision-makers are when their families make important 

purchases, 170/296 people (over 24 years old) surveyed played a role in decision-making, of 

which 78/170 (45.9%) were the main decision-makers. Of these 78 decision-makers, all play 

the role of the head of the household. 51/170 (30%) said that when a big purchase is needed, 

the whole family will discuss and make a decision. In addition, out of 126 young people aged 

18 to 24 years, 106/126 (84%) had participated in big family shopping, the rest only accounted 

for 20/126 (16 %). 
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Figure 6. Participation in big family purchases 

 

Figure 7. Participation of youths (18-24 
years old) in family shopping 

 

Regarding the furniture preference in the family, whether by age, gender, or income, most 

people prefer wood products in the household. This trend is shown in the charts below. 

 

 
 

Figure 8. Preference for wood 
furniture by age 

Figure 9. Preference for 
wood furniture by gender 

Figure 10. Preference for wood 
furniture by income 

 

There are 170 survey participants over 24 years old who said that the types of wood and wood 

products being used in the home are mainly interior (168/170, 98.8%) such as chairs and tables, 

beds, wardrobes, wooden floors, and stairs (67/170, 39.4%). Some families have other wooden 

products such as couches, tea cabinets, handicrafts (47/170, 27.6%), and outdoor furniture 

(29/170, 17.1%). 
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Figure 11. Types of wood products in families. 

170 consumers over 24 years old said that most of the furniture used by households is 

domestic wood (77%), with two types of wood popular in the domestic market today being 

oval wood and processed wood. 

 

 

Figure 12. Origins of wood products 
in participant families 

Figure 13. Types of wood in use in participant families  

3.1.2. Consumer knowledge and perceptions about timber and legal wood products 

3.1.2. Level of consumer knowledge on the definition of legal timber (LD) 

To assess consumers' level of knowledge about legal timber, the research team listed all the 

factors related to the 7 principles of the legal definition of timber. Out of 170 people over 24 

years old who participated in the survey, 45% (75/170) chose 10/10 elements of the definition 

of legal timber listed, the rest, 55% (95/170), did not choose all 10 elements of the definition 

of legal timber.  
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N0 Components of the definition of legal timber (Annex 2 VPA / FLEGT) N0 
answers 

1 Meet all requests on origin 117/170 

2 Meet shipping regulations 51/170 

3 Meet regulations on the sale or purchase or export of timber and wood 
products 

62/170 

4 Meet regulations on the legal status of an enterprise in production and 
business 

50/170 

5 Meeting the regulations on fire prevention and fighting in production and 
business 

39/170 

6 Meet environmental regulations in production and business 48/170 

7 Meet regulations on the employment of workers in production and 
business 

39/170 

8 Meet regulations on insurance in production and business 34/170 

9 Meet tax regulations in production and business 43/170 

10 Meet regulations on labor safety and hygiene in production and business 43/170 

 All of the above 78/170 

Table 1. Consumer understanding of the constituent elements of the legal timber definition 

Judging by age, the group between 34 - 44 years old has the highest level of knowledge about 

legal timber. Judging by occupation, the office worker group has a higher level of knowledge 

about legal timber than any other group. 
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Figure 14. Consumer understanding of the 

constituent elements of the legal timber definition 
by age group 

Figure 15. Consumer understanding of the 
constituent elements of the legal timber definition 

by occupation 

 

Evaluation of the level of knowledge about legal timber by gender shows the proportion of 

women knowing what legal timber constitutes is higher than that of men. Out of 170 

respondents, 53/100 (53.0%) women chose 10/10 of the responses, while only 25/70 (35.7%) 

men chose 10/10 of the responses. 

 

Figure 16. Consumer understanding of the constituent elements of the legal timber definition 
by gender 

Awareness of the environmental, economic, and social impacts of illegal timber use. 

In this section, the research team listed several major effects on the environment, economy, 
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N0 
Impact on the environment, economy, and society 

N0 of 
responses 

Percentage 
of 

responses 

1 Increase in illegal logging  159/296 53.7% 

2 
Reducing area of natural forest, aggravating 
climate, intensifying frequency and level of natural 
disasters. 

149/296 50.3% 

3 Hamper management efforts 113/296 38.2% 

4 Loss of state budget 112/296 37.8% 

5 
Put pressure on businesses that comply with the 
laws 

103/296 34.8% 

6 
Adverse effect on the reputation of Vietnam's 
wood market 

116/296 39.2% 

Table 2. Consumer assessment of the environmental, economic, and social impact of illegal 

timber / wood product usage. 

The research team gave the following levels of assessment of consumer perception: 

N0 
The number of chosen answers on the environment, 
economy, and social impacts listed in Table 2 

Rating 

1 6/6 factors  Very good 

2 5/6 factors Good 

3 4/6 factors Above average 

4 3/6 factors Average 

5 2/6 and 1/6 factors Low 

Table 3. Assessment of consumer awareness of the environmental, economic, and social 

impact of illegal timber / wood product usage 

 

Based on the assessment in Table 3, the survey results show that the level of awareness 

consumers have of the negative impact of illegal timber trading and use is relatively high. 

There are 152/296 (51%) participants that chose from 5 to 6 above factors, who are rated as 

Very good and Good. However, the number of people choosing 1 to 2 factors is still quite 

high, 76/296 votes, accounting for 26%. 
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Figure 17. Consumer awareness of the environmental, economic, and social impact of illegal 
use of timber and timber products 

 

 

Figure 19. Consumer awareness of the environmental, economic, and social effects of illegal 

use of timber and timber products by age group 
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Good. Meanwhile, the proportion of consumers with a lower awareness lies in the 18-24 group 

(31/126 low-rated people, equivalent to 24.6%) and the 25- to 34-year-old group (12/37 low-

rated people, equivalent to 32.4%). 
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there are wood products with stamps and labels in the house. Of these, only 31% can grasp 

the meaning of the stamps or labels on the products. 

  

Figure 18. Existencce of stamps and labels 
on wooden products in the household 

Figure 19. Consumer knowledge of the 
meaning of stamps and labels on wooden 

products in the household. 

The meaning of some types of stamps and stickers on wood products listed by consumers are 

as follows: Company name sticker, wood material (e.g., Hoang Anh Gia Lai, oval wood); Product 

origin, material and product certification; Production location; Product's name; Name and 

address of organization or individual responsible for the product; Product origin and other 

contents according to the nature of each product; Product distributor information; Domestic 

or imported timber; Import country; Warranty period. 

3.1.3. Consumer attitudes toward the sale and use of timber and wood products 

Factors that consumers are most concerned with when buying wood products 

This question was only given to those in the age group 24 and above because they have a 

relatively stable income and shopping needs (170 participants were over 24 years old). When 

asked about the factor they are most interested in when buying a wood product, the factor of 

most importance was the "Quality of wood" (70/170 answers, accounting for 41.2%). The 

second was the "Price of the product" (42/170 answers, accounting for 24.7%). The source of 

the wood was of very little concern: only 6/170 (3.5%) people choose the option “Timber is 

legal or illegal”, 3/170 (1.8%) chose the option “Timber from plantation or natural forest”, and 

1/170 (0.6%) of the respondents choose the option “Domestic or imported timber”. None of 

the 170 respondents were concerned about product warranties. 

N0 
What are you MOST interested in when 

choosing to buy wood products6 
N0 of 

responses 
Percentage of 

responses 

                                                      

6 Respondents can select only one option 

Yes
26%

No
44%

Unsure
30%

Yes
31%

No
69%
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1 Price of the product 42/170 24.7% 

2 Quality of the wood (wood type, durability) 70/170 41.2% 

3 Design of products 19/170 11.2% 

4 Convenience of the product 25/170 14.7% 

5 Legal or illegal timber 6/170 3.5% 

6 Timber from plantation or natural forests 3/170 1.8% 

7 Domestic or imported wood 1/170 0.6% 

8 Interests 9/170 5.3% 

9 Warranty 0 0.0% 

Table 4. Factors that consumers are most interested in when choosing to buy wood products 

Information consumers are interested in when shopping for a wood product. 

When 170 people (over 24 years old) responded to the question of what information they 

would ask a supplier when procuring a wood product. Information on the type of wood is of 

most concern; the information about the origin of the wood, the origin and the warranty was 

of equal concern to the consumer. 

N0 
Types of information consumers are interested 

in when shopping for a wood product.7 
N0 of 

responses 
Percentage of 

responses 

1 
Timber origin (domestic or imported timber, 

plantation or natural forest) 
85/170 50.0% 

2 Which business / production facility 84/170 49.4% 

3 Wood Species or Type of Wood 134/170 78.8% 

4 Warranty 84/170 49.4% 

5 Do not ask any information 13/170 7.6% 

Table 5. Information consumers are interested in when shopping for a wood product 

When analyzed by age or by gender, the factor that consumers pay a significant amount of 

attention to when buying a product is the wood species or type of wood. This is consistent with 

the analysis of the factor consumers are most interested in when buying a product, which is 

                                                      

7 Respondents can choose multiple options  
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the product quality. The reason consumers give when asked why they need information on the 

species of wood or wood is that they care about the quality and durability of the product. In 

addition, consumers need to know the source of the wood to know if they use legal timber or 

not and feel secure with legal timber / wood products. The reason consumers ask for warranty 

information is because they want to know the store's customer care policy. Some products 

may get damaged; a warranty period can help in these scenarios. Consumers are also 

interested in information about enterprises and production facilities because, more reputable 

enterprises, with transparent information will be trusted. Several respondents said they want 

to buy industrial wood at a company that produces good quality products that has been well 

reviewed by everyone. Therefore, they are interested in a company’s production information. 

Figure 22 below summarizes the results of 170 respondents aged 25 and over. 

 

Figure 20. Consumer questions when buying wood products by age group 

Among the 170 survey participants aged 25 and above, women were more interested in timber 

species and types, as well as businesses and production facilities, compared to men. For details 

see Table 6 below. 

N0 
Consumer questions when buying 

wood products 
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response

s 
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ge of 
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s 

N0 of 
response
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Percenta
ge of 

response
s 

1 

Timber origin (domestic or 

imported timber, plantation or 

natural forest) 

37/70 52.9% 48/100 48.0% 

2 Which business / production facility 33/70 47.1% 51/100 51.0% 

3 Wood Species or Type of Wood 51/70 72.9% 83/100 83.0% 

4 Warranty 32/70 45.7% 52/100 52.0% 
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5 Do not ask any information 0.09 8.6% 7/100 7.0% 

Table 6. Consumer questions when buying wood products by gender 

Comment on consumer responsibility for the legal procurement and use of timber / timber 

products and impact on the environment 

285/296 (96%) respondents agree with the statement "All citizens have a responsibility to buy 

legal timber / wood products in order to contribute to the protection of the environment". The 

reason 11/296 (4%) of consumers disagree with the above viewpoint is as follows: Citizen's 

responsibility should go hand in hand with strict management and media campaigns on how 

to choose legal timber. However, to call the role a responsibility is an overstatement because 

consumers do not always know of the product's origin. Although most people want to buy legal 

wood products, it is possible for the seller or the producer to conceal such information without 

the consumer’s knowledge; since shopping is derived from each person's needs and 

preferences, responsibility cannot be attributed to such action. 

286/296 (97%) respondents agree with the statement "The sale of wood products of legal 

origin is important to the protection of the environment and forests". The reason for 10/296 

(3%) consumers disagreeing with the above-mentioned statement is: Such action necessarily 

go hand in hand with strict management laws and guides on timber origin to help citizens 

identify legal timber; Because there is supply, there will be demand. If no one uses illegal 

timber, illegal exploitation also decreases. In the current market, consumers cannot not 

distinguish whether the origin of wood is legal or not, so it is the responsibility of the 

government to check and manage the selling wood products; Depending on a person’s income,  

the most important factor when making purchases is product price. 

When asked about paying extra money to buy legal timber / wood products, 280/296 (96%) of 

the respondents were willing to pay more.  Only 11/296 (4%) did not want to pay extra because 

they believe there is no reason for consumers to pay more for the use of legal wood products, 

unless there is a clearly stated reason and intended use for the additional payment. Price is 

also one of the main reasons for buying products. Consumers want to buy legal timber products 

at reasonable prices because legal and legal enterprises sometimes do not have the necessary 

proof. If prices are too high, they would switch to another material, find other material sources 

more reasonable or buy other materials. Some did not know how much more should be paid, 

so choose not to answer. If the prices are much higher, some respondents will look for 

alternative materials, or choose similar products not made of wood; not use rare and precious 

timber groups, while ordinary timber groups are more difficult to determine the legal origin. 

There is also the belief that the legal circulation of timber in the market is the responsibility of 

the state. Cheaper prices, plus that use illegal timber, is also not penalized. 
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Figure 23. Consumer willingness to 
pay extra for the purchase of legal 

timber or timber products 

Figure 24. Consumer willingness to pay extra for the 
purchase of legal timber or timber products by age group 

 

 

Figure 25. Consumer willingness to 
pay extra for the purchase of legal 

timber or timber products by gender 

Figure 26. Consumer willingness to pay extra for the 
purchase of timber or legal timber product by income 

Comments on VNTLAS implementation in Vietnam 

265/296 (90%) participants say that all timber and wood products can be managed in the 

market to see if they comply with Vietnamese laws from the stages of exploitation, 

transportation, processing, and sale on the domestic or export market (according to VNTLAS). 

31/296 (30%) said that it could not be done. 
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The reason for why VNTLAS will be difficult to 
implement, given by consumers, are: 
Difficulty in monitoring; Ineffective 
management mechanism; Need to educate 
on awareness; Insufficient detterent policies; 
people; Sophisticated and reckless schemes 
of loggers; The large amount of illegal timber 
currently in circulation requires strong 
measures from all levels of government; The 
current system of relevant law enforcement 
agencies is still incapable of doing this; It is 
difficult to control the logging of the people. 

Figure 21. Consumer opinion on the 
feasibility of implementing VNTLAS in 

Vietnam 

In order to effectively implement Vietnamese legal regulations on legal timber, consumers 

have given the following opinions: 

Regarding state management and laws: local enforcement needs to strengthen forest 

inspection and control, enforce strict penalties according to law provisions on violating 

organizations and individuals, including officials, competent ministries, and public servants. 

The State should also issue clear directives and documents to inform consumers and 

businesses to avoid trade and use of illegal timber; State management should be implemented 

in a transparent manner, violations should be publicized on the mass media; Proof of wood 

origin must also be put into practice; Policies are needed to support people and businesses 

economically to avoid illegal logging. 

Regarding law enforcement: It takes time and clear directives and documents to inform 

consumers and businesses; All stages must be implemented in a transparent manner; 

Consistent with consumer capabilities; Relevant agencies must have uniform regulations; 

Relevant agencies must strictly examine the processes from exploitation to business; Enforce 

strict penalties when detecting unknown goods. To achieve the above conditions, the 

government must enact specific laws and regulations disseminated to all people to know and 

implement; The State and the people must co-manage; Actively afforestation; Wood product 

manufacturers are encouraged to fully enhance production equipment to avoid polluting the 

surrounding households. 

• Regarding communications: Media campaigns are necessary so that people understand the 

resources, to the time of management, and the beneficial effects of extensive management. 

Assist people in understanding: The State's legality in using timber; Awareness of responsibility 

of each people; It is necessary to widely communicate to the community about the provisions 

of the law and to have clear sanctions and rewards for organizations and enterprises that buy, 

sell, produce and export timber (upon violation); Awareness of businesses and consumers 

about the legal use of timber. 

Yes
90%

No
10%
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3.1.4. Current wood and wood product procurement practices 

To assess consumers' current buying practices for timber and wood products, the research 

team only asked questions to the 170 people aged 25 and above because this is an age group 

that often has a stable income, is often married, and are consumers. 

Form of consumer buying wood and wood products 

When asked about the method of shopping, 156/170 (92%) consumers choose to buy directly 

at stores or manufacturing facilities. 12/170 (7%) of them choose to buy both online and 

directly. Then, only 2/170 (1%) of respondents choose to buy solely online. 

 
 

Figure 22. Method of shopping of choice by consumers 

156 consumers who choose to buy directly indicate that the place they buy directly from is 

mainly a furniture store or a company showroom (93/156) and in households that export and 

trade in furniture (67/156). 

 

Figure 23. Location of choice by consumers when making direct on-site purchases 

Channels that consumers refer to when buying wood / wood products 

Survey results show that when buying timber / wood products, consumers often ask for 

information through friends and relatives, partly because they trust these people to know 
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about places to shop. About 34% of respondents make references via internet channels or from 

advertisements of companies or manufacturers. Details are shown in Table 7 below. 

N0 Reference channel 
Number of 
reponses 

Percentage of 
responses 

1 Advertisements by company/producer 55 32.4% 

2 Friends and relatives 136 80.0% 

3 Internet (social media, online newspaper) 57 33.5% 

4 Personal experience 68 40.0% 

Table 7. Reference channels for consumers when purchasing timber and wood products 

Factors that influence consumers' current and future shopping decisions 

This section of the survey assesses the factors that influence the current purchase of timber / 

wood products by consumers and the shopping behavior of young people in the future. Thus, 

this section has 296 survey respondents. 

In general, the survey results show that the most influential factors for consumers' purchasing 

decisions today are product quality and price, factors of legal or illegal timber origin, whether 

timber is from plantation forests or natural forests or domestic or imported timber is of least 

concern. 

 

N0 Factors that influence consumers' current 
and future shopping decisions 

Number of 
reponses 

Percentage of 
responses 

1 Prices 125/296 42.2% 

2 Quality of the product (type of wood, species 
of wood, durability) 137/296 46.3% 

3 Model/Design 119/296 40.2% 

4 Conveniencce 108/296 36.5% 

5 Plantation forest or natural forest timber 78/296 26.4% 

6 Domestic or imported timber 71/296 24.0% 

Figure 8. Factors that influence consumers' current and future shopping decisions 

Analysis by gender survey results also show that "quality" and "prices" are two the factors that 

consumers are most concerned about when shopping, whether they are men or women. 
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Figure 24. Factors that influence consumers' current and future shopping decisions by gender 

In terms of age group, there is a small difference. While the other groups are more concerned 

with quality and price factors, the group aged 35 to 44 years old is most interested in the 

design, as well as price factor and product quality. However, the difference is not significant. 

With the age group from 18 to 24, in addition to the most important factor of product quality, 

the factors of price, convenience, and design were of equal importance. 

 

Figure 31. Factors influencing the decision to buy products by age group 

Likewise, in terms of income, there is also a small difference from the lower income groups, 

with the group earning more than 20 million per month being most concerned with 

convenience, style and pattern design, followed by the price and quality of the product. 

61

62

55

44

29

28

63

75

64

64

49

43

Price

Quality (timber types, durability)

Design

Convenience

Natural or planted  timber

Domestic/imported timber

Female Male

47

59

49
47

33
31

18 17
14 13

6
4

30 29
32

27
23

25
21

23
19

17

12

6
4 4

2
4 4 55 5

3
0 0 0

Price Quality (timber types,
durability)

Design Convenience Natural or planted
timber

Domestic/imported
timber

18-24 25-34 35-44 45-54 55-64 65 and over



36 

 

 

Figure 32. Factors influencing the decision to buy products by income level 

Disposal of product after no longer in use 

When there is no longer the need to use wood products, consumers often transfer them to 

others for reuse (70%, 119/170). About (33%, 56/170) of the respondents said they would 

often disassemble the parts to reuse raw wood, and a few others sell to second-hand shops 

(18.8%, 32/170) or leave it for the sanitation company (22.4%, 38/170). 

 

Figure 33. Treatment of wood products after they are no longer in use 

3.1.5. Information needed to be able to purchase and use legal wood / timber products 

With 170 consumers aged 25 and above participating in the survey, when asked about the 

form of instructions for purchasing and using legal timber / timber products, 130 (76.5%) 

proferred on-site consultation at the shop. 75 (44%) chose to follow guidelines from legal 

regulations, and 51 (30%) referred to sustainable shopping manual. There were 17/170 (10%) 

who did not need a shopping guide. 
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Figure 34. Guidelines for buying legal timber / wood products of interest to consumers 

In terms of effective ways to help young people buy legal timber and wood products, for young 

people aged 18 to 24 years, most chose 2 options: Organizing media campaigns in the 

community through competitions on forest protection, initiatives in the use and Direct 

consultation from sellers / vendors on purchasing of sustainable timber / wood products. 

 

 

Figure 35. Guidelines for legal timber / timber product purchasing of interest to young people 

3.2. Survey results from corporate customers 

General information:  

The research team surveyed leadership representatives from 9 administrative agencies / 

organizations, businesses, private schools, and community organizations (of which 5 people 

have the main decision, and 4 people need to consult leaders when there are major purchases 

in the organization). The two types of wood used are oval and industrial wood. Product groups 

that are frequently used in organizations are desks, shelves, document racks, etc. These 

products are mainly made of domestic wood, with 2 organizations claiming that they bought 

products made of both imported wood and domestic wood. 
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8 out of 9 organizations are mostly concerned with product quality when shopping, 1/8 

organization is interested in product design. 8 out of 9 organizations asked for information on 

the origin of timber when procuring products, of which 3 organizations asked for other factors 

such as which company produced the products, the wood species, or warranty. 

100% of the representatives agreed with the requirements of Vietnamese law on legal timber 

and gave some opinions for the effective implementation of the law such as: It is necessary to 

strictly implement regulations with organizations that exploit and make wood products; It is 

necessary to widely disseminate laws and regulations on wood products to timber product 

users and communities to contribute to more effective implementation. 

Shopping practicality 

• All organizations purchase directly at the manufacturing / trading enterprise or the furniture 

store, the company's product display; 

• Referenced sources of information when shopping are: Advertising of the company, 

manufacturers; References from partners; Internet (social networks, online newspapers); 

• Factors affecting purchasing decisions: product quality and price are still the two most 

concerned factors, followed by design, convenience, and origin beingthe least important; 

• How the organizations handle the products after they are no longer used: Liquidation for 

employees; Donation to the poor who need them; Disassemble for reuse as raw materials; Sold 

to used goods dealers; Have sanitation company move it away as garbage. 

Some methods recommended by organizational representatives to help organizations buy and 

sell legal timber / wood products: A guide to sustainable purchase of wood and paper products; 

Direct consultation with sales business; Consumer legislation applicable to timber and wood 

products trading. The most preferred method is direct consultation from the sales business. 

3.3. Results from field surveys in public buildings made of timber 

Wood is the most commonly used building material in traditional architecture and 

communities in Vietnam. Over time, when many types of modern building materials have 

appeared, in many places, people still preferred to use wood to build houses despite the high 

cost. 

In the construction and architecture industry, wood is often used for 3 purposes: restoration 

of architectural heritage (replacing damaged wooden structures), new construction (building 

frames and sheaths for works), and interior decoration with wood products. 

3.3.1. Employing wood and wood products in religious works 

Traditional religious works often have frames made of wood. Most of them are recognized as 

national or provincial monuments. These structures mainly use group 1 timber such as nail 

wood, ironwood (in the North) and sandwood (in the Central). 

Despite using good quality wood, these structures are often hundreds of years old. Many of 

the buildings are degraded, so the need to use wood for restoration is quite large. Some 

recently restored buildings such as Thuy Phieu communal house, Chu Quyen communal house, 

Thanh Lung communal house, Dong Quang communal house (Ba Vi, Hanoi), Dong Mon 
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communal house (Thanh Hoa), Dinh Chu communal house, communal house Huong Canh (Vinh 

Phuc), But Thap pagoda (Bac Ninh), So pagoda, Huyen Thien pagoda, Bach Ma temple, Quan 

De temple, and Phuc Kien assembly hall (Hanoi) use a large amount of wood to replace 

damaged structures. 

 

  

Chu Quyến Temple after restoration Chùa Sổ after restoration 

Many religious and belief works have been newly built, restored, or had new items added such 

as: 

- Restoration of: Phat Tich Pagoda, Dam Pagoda, Bach Mon Pagoda (Bac Ninh), Hoang Xa 

Church (Phu Tho). 

- New construction: Bai Dinh Pagoda (Ninh Binh), Tam Chuc Pagoda (Ha Nam) - Although the 

main buildings of these two temples are made from reinforced concrete, there are still many 

wooden items, Bui Chu church (Nam Dinh). 

- New items added: Nom pagoda (Hung Yen). 

Wood used in the restoration and construction of religious projects is mainly precious wood of 

group 1 and is very carefully processed. It is expected that in the future, demand for wood for 

restoration of religious works will still be very high when many other buildings become 

degraded. 
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Dạm Pagoda (Bắc Ninh) after restoration Restoration of Bách Môn Pagoda (Bắc Ninh) 

 

  

Construction of Bùi Chu Church Church in Lai Ổn, Thái Bình 

Inside religious works, demand for wood products is not high. Only Catholic churches use many 

tables and chairs to serve ritual activities, but most of these are of very good quality, and well 

preserved, so are rarely in need of replacement. 

3.3.2. Use of timber and wood products in commual homes 

The traditional communal houses of ethnic groups in the Central Highlands are made mainly 

from wood. A survey conducted in Kon Tum province showed that the body and base 

structures of communal houses are usually made of wood with a large cross-section, while roof 

frames are usually made of bamboo and small wood, on palm leaf roofing or thatched grass. 

However, the selection of timber for building communal houses is not strict. Most types of 

wood can be used if bearing capacity is guaranteed. Ethnic people also do not spend too much 

effort to process wooden structures. In addition, if compared with village communal houses, a 

kind of communal house owned by the Kinh people with the added function of worship, the 

communal house uses much less wood. 

Since the 1990s, there has been a program to build cultural communal houses with reinforced 

concrete, but local people do not use it. Therefore, they have to return to traditional houses 

with local materials. Inside the communal houses, there are very few wood products because 

people have the cultural habit of living directly on the floor. 

In some areas in the Northern Mountain regions, there is a new style of communal houses 

designed by architects, in which wood is used as bearing frames and / or roof structures for 

the house. Typical examples of this trend are Ta Phin communal house (Sa Pa, Lao Cai), Nam 

Dam communual house (Quan Ba, Ha Giang), Ta Phin Ho communal house (Bac Quang, Ha 

Giang). The use of wood and local materials is favored in communal house architecture 

because they are consistent with the traditional culture and landscape of the mountains. 

However, in the future, the need to use wood for building and repairing communal houses will 

not be significant because the number of these works is limited and the amount of wood used 

is small.  
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Communual house in Kon Pring Village, Ngọk Tụ Commune, Đăk Tô District, Kon Tum 

3.3.3. Use of timber and wood products in mountainous schools 

In the past, schools in mountainous areas were mainly built of wood and were temporary. 

Recently, with the Government's new education goals in mountainous, ethnic minority areas, 

and disadvantaged areas in the period 2016-2020, and with the help of organizations and 

individuals, most of the mountainous schools have been repaired, upgraded, and rebuilt with 

solid brick. Demand for construction wood for upland schools is no longer there, but there is 

still a need to use wood products, mainly school furniture, to supplement and replace old and 

degraded furniture. 

3.3.4. Use of timber and wood products in residential housing 

Construction wood is most commonly used in traditional houses of the Kinh and also of ethnic 

minorities in Vietnam. Surveys in the ancient villages of Duong Lam (Hanoi), Phuoc Tich (Thua 

Thien - Hue) and Hoi An ancient town (Quang Nam) show that in addition to the high quality 

woods used in religious buildings (smaller in size), people also use lesser quality woods such as 

oval wood, cheesy wood, jackfruit wood. Inside traditional houses, people often prefer old 

wooden furniture such as altars, mahogany tea cabinets, and sofas. These are products that 

require a lot of wood, usually precious timber (logging is restricted and banned). 

  

Traditional house in Đường Lâm Village, Hà 
Nội 

House in Phước Tích Village, Thừa Thiên 
Huế under restoration 
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In the trend of heritage preservation and development of cultural tourism, traditional houses 

are restored and there is a need to use new wood to replace old structures that have been 

damaged. With each house, replacement rarely happens, but if you calculate the total number 

of houses in need of restoration, the number is not small. 

Meanwhile, the houses of ethnic minorities in mountainous areas often depend on local 

sources of wood and are of significantly different quality. In many places, people are not too 

strict on the type of wood used to build houses - mainly making use of wood grown in the 

garden or exploiting the surrounding area for timber such as oval, “trò chỉ”, etc. But there are 

also localities with many houses built of precious wood. For example, Ngoc Chien commune 

(Muong La, Son La) has a lot of houses with frames and roofs made of pompano, or the Tay 

houses in Thuong Lam (Lam Binh, Tuyen Quang) is made from wood in the quartet group (the 

group of timber under protection from logging). 

It is also noteworthy that although the supply of modern construction materials is readily 

available and easy, in many localities people continue to build wooden houses. Surveys at Kho 

Muong village, Leo and Don village in Pu Luong (Thanh Hoa), Thai village (Mu Cang Chai, Yen 

Bai), Doi village (Moc Chau, Son La) and Ngoc Chien (Muong La, Son La) show that, in these 

localities, there are wooden houses on stilts that are being or have been built, in which case 

the houses are used as homestays.   

  

House in Kho Mường Village, Pù Luông House in Ngọc Chiến, Sơn La 
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Construction of new house in Dọi Village, 
Mộc Châu 

Construction of new house in Ngọc Chiến, 
Sơn La 

Furthermore, a community meeting under the Program “Planning and building a vision for 

Đường Lâm Ancient Village on forest law enforcement, forest governance and trade” was held 

on August 5, 2020 at the Đường Lâm Ancient Village, Son Tay, Hanoi with the following 

objectives: i) Building a vision and message to promote sustainable and legal timber use for the 

community; ii) Setting community goals and priorities for sustainable and legal timber; iii) 

Developing an action plan to achieve the given vision. 

The meeting attracted 30 participants, including young designers, representatives of local 

businesses, representatives of local organizations, management boards, local agencies, small 

businesses, school organizations, and representatives of local wood user groups. 

In addition to hearing some information about the project and the current timber use in 

Vietnam, participants discussed the use of timber in the local community and made a plan on 

the community's vision for the use of timber and wood products. There were several proposed 

initiatives to prevent deforestation and illegal timber smuggling in the community. Examples 

include some types of timber in Vietnam that should be planted more, such as jackfruit wood, 

ironwood, oval wood, oak wood; Enterprises should use domestic timber, accompanied by 

afforestation and forest protection; In order to ensure traceability effectively, wood products 

need to be stamped for clear traceability, increasing opportunity for economic integration. 

Community representative also made the statement that in the future, the community can use 

wood alternatives (oval, acacia, oak, and other legal hardwood species). The community is also 

committed to raising awareness among its members in order to promote the legal and 

sustainable use of timber in the ancient village of Duong Lam. 

  

Community members of Đường Lâm Ancient 

Village present discussion ideas 

Visiting a traditional wooden house in 

Đường Lâm Ancient Village 
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Part 4. Conclusions and Recommendations 

4.1. Conclusions 

 Although domestic wood sources have been gradually replacing imported wood with 

increasing volume, there still exist risks of raw material wood being exported to markets 

with little demand for the sourcing of raw materials, especially in the wood supply chain 

for domestic consumption. 

 The scale of interior consumption in the country in 2018 reached about 4 billion USD. 

Meanwhile, according to the statistics of the General Department of Customs in 2018, 

Vietnam's export turnover of wood products reached  8,476 billion USD. Thus, 

comparison of the two figures of export turnover and domestic consumption shows 

that the domestic consumption market is nearly 50% of the export turnover market. 

The industry's export turnover in 2019 will reach over 10.3 billion USD, an increase of 

22% compared to the turnover in 2018. With the calculation of the rate of domestic 

consumption equaling 50% of the export turnover, in 2019, the Vietnam has spent 

about 5 billion USD on timber and wood products procurement. 

 Several studies evaluating Vietnamese wood product craft villages indicate that craft 

villages supply up to 80% of wood products and nearly 100% of processed NTFPs to the 

domestic market. Less than 20% of HAWA's member firms have a stable market share 

in the domestic market. 

 There is not a significant difference in interest in legal timber origin and environmental 

issues between men and women (54% men account for 46% of the survey participants). 

The number of young people participating in the survey is also quite large (accounting 

for 44%). Wooden products in the house are mainly furniture (beds, wardrobes, tables, 

and chairs) and mainly use domestic wood (accounting for 77%). The commonly used 

wood types are industrial wood and cherry wood. 

 84% (106/126) of young people, although not directly buying furniture, have the right 

to make decisions in their family's major purchases. 

 There are still many who are not sure what constitute legal timber and wood products. 

Of the 170 respondents over 24 years old, 45% (75/170) correctly chose all elements 

of the definition of legal timber. Likewise, only 51% (152/296) of survey participants 

were aware of the impact of illegal timber use on the environment. 26% of the 170 

people over 24 years old pay attention to the stamps and labels on wooden products 

in the house. 

 For all age groups, the most important factors when purchasing wood products are 

quality and the price of the products. Young people are more interested in the design 

and convenience of the product. Factors of timber legality, domestic origin or imported 

timber, are of less concern to all age groups. 

 Respondents aged 18 to 24 have a good attitude towards the future purchasing and 

use of timber / wood products, most of which are concerned about the environment, 

98% are interested in legal timber / wood products when the need arises in the future. 

75% intend on asking the sellers to provide proof of legal timber origin. About 91% 
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(269/296) of survey respondents are aware of the impact of illegal timber use on the 

environment and are willing to pay extra money to buy legal wood products. In 

addition, 90% (265/296) of the respondents regard the implementation of VNTLAS in 

the future as something positive. 

 The main form of purchase of wood products is still direct purchases, only 2/170 (1%) 

of people choose to buy online. When shopping for a wood product, consumers often 

seek advice from friends and relatives. Currently, the factors most important to buyers 

are: product quality, price, then design, then convenience and other factors. The factor 

of origin is of least concern. 

 The rate of reuse of wooden furniture is also quite high (70% of respondents transfer 

products to others for use if they have no use for it anymore). 

 For organizations, the types of wood often used are oval and industrial wood. The 

product group that is widely used in organizations are desks, shelves, and document 

racks, mainly made from domestic wood. 

 When purchasing a wood product, organizations are also most concerned with product 

quality, only one organization is interested in product design. 

 Compared with individual customer groups, organizations are more interested in 

information about timber origins when shopping. Information about the enterprise / 

production facility, wood species or warranties are the next factors of concern. 100% 

of the representatives of the organizations agreed with the legal requirements of 

Vietnam on the legal use of timber and gave some opinions for effective 

implementation of the law such as: It is necessary to impose regulations on entities that 

harvest and make wood products; It is necessary to widely disseminate laws and 

regulations on wood products to regular timber product users and communities to 

contribute to more effective implementation. 

 All organizations buy directly at the manufacturing / trading enterprise or at the 

furniture or showroom of the enterprise. The main reference channels when shopping 

are advertisements, manufacturers, references from partners, and the internet (social 

networks, newspapers, magazines). Product quality and price are still the two most 

influential factors in the organization's decision to purchase a wood product, then 

design, convenience, and origin being of least concern. 

 Wood products used by organizations also have a high degree of reuse, for example 

liquidation to employees, to the poor in need, disassembling for reuse as raw materials, 

sold to trading units used furniture, left out to the environmental sanitation companies 

and taken as garbage. 

4.2. Recommendations 

• Although both individual consumers and young people have good environmental awareness, 

they have a need to buy legal timber / wood products and are willing to pay more to buy 

suitable products. However, the factor that consumers are most interested in when choosing 

to buy a wood product is still the quality, price, and design of the product, so there should be 

communication programs and plans for consumers to make them more concerned with the 

origin of the timber / wood product they purchase. 
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• There is a need to strictly enforce regulations on operators, processors, transporters, and 

traders to ensure there is no illegal timber in the supply chain in Vietnam. 

• Social organizations need to actively participate in widespread dissemination of laws and 

regulations on wood products to regular users and communities to contribute to more 

effective implementation of legal regulations of the State. 

• Raise awareness about legal timber for business entities to be able to advise their customers 

on legal wood products. 

• Organize communication campaigns in the community through competitions and initiatives 

on the use and purchase of sustainable timber / wood products. 

• Direct consultation from sales people / businesses. 

• Sustainable purchase guide for wood and paper products. 
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APPENDIX 

Appendix 1. Bibliography 

1. An unofficial translation of the full text of the VPA / FLEGT Agreement is posted on the 

website of the General Department of Forestry; 

2. Government, 2019, Report "Forum for wood and forest products processing and export 

industry in 2018 - Success, lessons learned and breakthrough solutions in 2019"; 

3. Nguyen Ton Quyen, 2019, Report "Development of sustainable raw materials for the wood 

processing industry: Solutions and recommendations"; 

4. To Xuan Phuc et al, 2019, Report "Vietnam wood import and export 2018 - A look back and 

trends in 2019"; 

5. Ministry of Agriculture and Rural Development, 2016, Report "Overview of wood products 

market in Vietnam", Project "Investigate, evaluate the current situation, propose mechanisms 

and policies for domestic market development on wood products, national forest products for 

industry restructuring”; 

6. Center for WTO and Integration - VCCI, 2019, "Research on the legality of timber products 

in public procurement in Vietnam"; 

7. Forest Trends and VIFORES, 2018, Report “Timber Craft Villages in the Context of Integration, 

Current Situation and Policy Options for Sustainable Development”; 

8. Dai Nam Securities Joint Stock Company, 2018, Wood Industry Analysis Report; 

9. VIFORA, 2018, Report “Capacity building needs assessment and communication with small-

scale reforestation households”; 

10. CED, 2018, Report “Review of Project Completion Promoting Private Sector Participation in 

VPA Process”; 

11. Hoang Lien Son, Doan Thi To Uyen and Nguyen Anh Van, 2017, Report on “Policy Impact 

Assessment of VPA / FLEGT”; 

12. WWF, 2016, Report on “Training needs assessment for capacity building on communication 

and advocacy in VPA / FLEGT”; 

13. Decree No. 102/2020 / ND-CP dated September 1, 2020 of the Government regulating the 

system of ensuring legal timber in Vietnam; 

14. Decision No. 4852 / QD-BNN-TCLN dated December 10, 2018 of the Ministry of Agriculture 

and Rural Development promulgating the plan to implement the VPA / FLEGT Agreement 

between Vietnam and the EU. 

Appendix 2. Guiding decrees and circulars on the implementation of the Law on Forestry 

2017 

1. Decree No. 156/2018 / ND-CP dated November 16, 2018 of the Government detailing the 

implementation of a number of articles of the Law on Forestry; 

2. Decree No. 01/2019 / ND-CP dated January 1, 2019 of the Prime Minister on Forest 

Protection and Specialized Forest Protection Force; 
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3. Decree No. 06/2019 / ND of the Government dated 22/01/2019 on management of 

endangered, precious, and rare wild plants and animals and the implementation of the 

Convention on International Trade in Animals. Endangered wild plants; 

4. Decree 35/2019 / ND-CP dated 25/4/2019 of the Government providing for the sanctioning 

of administrative violations in the forestry sector; 

5. Circular No. 31/2018 / TT-BNNPTNT dated November 16, 2018 of the Ministry of Agriculture 

and Rural Development providing for the delimitation of forest boundaries; 

6. Circular No. 28/2018 / TT-BNNPTNT dated November 16, 2018 of the Ministry of Agriculture 

and Rural Development on Sustainable Forest Management; 

7. Circular No. 33/2018 / TT-BNNPTNT dated November 16, 2018 of the Ministry of Agriculture 

and Rural Development providing for forest investigation, inventory and monitoring; 

8. Circular No. 27/2018 / TT-BNNPTNT dated November 16, 2018 of the Ministry of Agriculture 

and Rural Development providing for the management and traceability of forest products; 

9. Circular No. 30/2018 / TT-BNNPTNT dated November 16, 2018 of the Ministry of Agriculture 

and Rural Development regulating the list of main forest plant species; seed recognition and 

breed source; material management for major forestry crops; 

10. Circular No. 29/2018 / TT-BNNPNTT dated November 16, 2018 of the Ministry of 

Agriculture and Rural Development Regulation on silvicultural measures; 

11. Circular No. 32/2018 / TT-BNNPTNT dated November 16, 2018 of the Ministry of 

Agriculture and Rural Development regulating methods of forest valuation; forest price 

brackets; 

Appendix 3. Personal customer survey on the procurement and use of timber and timber 

products 

GENERAL INFORMATION 

1. Full name of interviewee: ………………….……………….   

2. Gender:  

 Male 

 Female 

 Other 

3. Address (district/county, province/city): ………………….………………….……………………………….…… 

4. Tel:………………………………………… Email:……………………………………………………………………….. 

5. Occupation:………………….………………….………………….…………………. 

6. Academic level:…………………………………………………………………….. 

7. Age: 

 Under 18 - 24 
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 From 25 to 34 

 From 35 to 44 

 From 45 to 54 

 From 55 to 64 

 From 65 and above 

8. Relationship with household 

 Household 

 Father 

 Mother 

 Wife 

 Husband 

 Household’s child 

9. Who decides when shopping for the family? 

 Yourself 

 Father/Mother 

 Wife/Husband 

 Your child 

 Whole family 

10. Number of member in family:…………………. 

11. Total average income of family in 1 month:…………………………………..VND 

12. Does your family have a preference (hobby) in using timber products or not? 

 Yes 

 No  

13. List timber products purchased and used in family 

 Settee, cabinets 

 Handicrafts (statues, wooden vase, picture frames) 

 Beds, wardrobes, tables, chairs  

 Timber floors, stairs, wall cladding, ceilings, columns

 Outdoor furniture 

 Other:……………………………………………………………………………………………………………………… 

14. What kind of timber does the family use? 
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Basswood (tram huong)/Padouk (giang huong) Sapele 

Ebony White Meranti 

Mahogany Ash 

Dalbergia tonkinensis Prain  eucalyptus 

Dalbergia cochinchinensis Cherry 

Oak  Wood Industry

Pine Wood Unknow 
 

Other:………………………………………………………………. 


 

15. Do you often buy domestic or imported timber products? 

 Domestic timber products 

 Imported timber products 

 Both domestic and imported timber products 

 Unknow 

16. Do you want to receive survey results? (If yes, please tell us your Email or zalo 

address))………………………………………… 

PART 1. UNDERSTANDING TIMBER AND LEGAL TIMBER PRODUCTS 

1. In your opinion, what factors should timber and timber products are considered legal to 

meet? (For example: origin, exploitation, transportation, environment, according to state 

regulations) 

………………………………………………………………………………………………………………………………………………… 

Meet all rules of origin 

  Meet shipping regulations  

Meet the regulations on the sale, purchase, or export of timber and timber products 

Meet the regulations on the legal status of enterprises in production and business 

  Meet the regulations on fire prevention in production and business 

  Meet environmental regulations in production and business 

  Meet the regulations on the use of workers in production and business 

  Meet the regulations on insurance in production and business 

  Meet the tax regulations in production and business 

  Meet the regulations on occupational safety in production and business 
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2. In your opinion, how does the use of illegal timber and timber products affect society and 

the environment? 

 Making illegal logging increased 

 Reducing area of natural forest, negatively impacting climate, making natural disaster 

frequency  

 Making it difficult for management 

 Causing loss of state budget 

 Putting pressure on businesses that comply with the law 

 Affecting the reputation of Vietnam's timber market 

3. Are there any timber products that have stamped in your house? 

 Yes    No   Unknow 

4. Do you know the meaning of stamps on timber and timber products? 

 Yes    No 

If yes, what is mean?  

………………………………………………………………………………………………………………………………………………… 

PART 2. ATTITUDES TO SHOPPING AND USING TIMBER AND TIMBER PRODUCTS 

1. Which factor are you most interested in when buying a timber product (choose 1 option) 

 Price 

 Quality (timber type, durability) 

 Style/design 

 Convenience of product 

 Legal or illegal timber 

 Planted or natural forests 

 Domestic or imported timber 

 Hobby 

 Guarantee 

2. When buying timber and timber products. Do you ask the following information? 

Information Yes No 

Why do you ask these 
information? 

 

Timber origin (domestic or imported timber, 
plantation or natural forest) 

  

Produced from Enterprise/Facility?   

Timber species or type    

Guarantee   
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Do not ask for any information   

 

If the question above you chooses to ask timber origin, please let us know that you have asked 

to provide any proofs of timber origin? 

 Yes    No 

3. Do you think that buying legally sourced timber or timber products is important to protecting 

the environment and forests? 

 Yes     No 

If not 

- Please tell why? 

…………………………………………………………………………………………………………………………………………………

4. Do you agree with the statement "Every citizen has a responsibility to buy legal 

timber/timber products to contribute to the protection of the living environment”? 

 Yes      No 

If not 

- Please tell why? 

…………………………………………………………………………………………………………………………………………………

5. Are you willing to pay extra for timber or legal timber products? 

 Yes    No 

6. According to the law, all timber and timber products circulating in the market need to comply 

with the law from harvesting, transporting, processing to selling domestically or exporting. 

According to you, can this be implemented in the future? 

 Yes      No 

If not, please tell why? 

7. According to you, what conditions do you need for these regulations to be applied in real 

life? 

……………………………………………………………………………………………………………………………………………… 

PART 3. ACTUAL PURCHASE AND USE OF CURRENT TIMBER/TIMBER PRODUCTS 

1. Which form do you buy timber and timber products?? 

 Buying online 

 Buying directly at the store or manufacturing facility 

2. If you buy directly at the store or manufacturing facility, where do you or your family buy? 

 Buying timber/timber products at company or business 

 Buying timber/timber products from production/business households 
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 Buying at furniture stores or company showrooms 

 Buying from forest owners 

 Buying from traders 

3. What information sources do you refer to when deciding to buy the product? 

 Company, manufacturer avertising  

 Friends, relatives 

 Internet (social networks, online newspapers,...) 

 Your experience 

4. Currently, what factors affect your decision when choosing to buy a furniture product (can 

choose many options) and numbering from 1 to 6 (6 is the highest priority, may have the same 

priority number) 

 Price …………… 

 Quality (timber type, durability) …………… 

 Style/design …………… 

 Convenience of product …………… 

 Planted or natural forests …………… 

 Domestic or imported timber …………… 

 

5. How does your family usually deal with timber products after not using? 

 Disassemble for reuse as raw materials 

 Throwing as trash for the environmental sanitation company 

 Sold  

 Giving to poor people who need it 

6. What support do you need to buy timber and timber products legally? (can choose many 

options): 

 A sustainable procurement of timber and timber products guidebook 

 Consultation from sales people / businesses 

 Consumer legislation applicable to the trade of timber and timber products 

 No need 
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Appendix 4. Questionnaire on purchasing and using timber and timber products for 

corporate customers 

GENERAL INFORMATION: 

1. Full name of interviewee: ………………….……………….   

2. Gender:  

 Male 

 Female 

 Other 

3. Address (district/county, province/city): ………………….………………….……………………………….…… 

6. Which is the unit of type? 

 Socio-political administrative agencies/organizations 

 State-owned enterprises 

 Joint Stock Company/Limited/Private Enterprise 

 Cooperative 

 Other  

7. Does the unit use state budget money for procurement? 

 Yes    No 

8. Who decides when going to big shopping in unit?  

Person with the highest position in the unit 

Head of administrative office 

Leadership group (Standing/Board of Directors/Board of members)  

9. List timber products purchased and used in unit: 

 Settee, cabinets 

 Handicrafts (statues, wooden vase, picture frames) 

 Beds, wardrobes, tables, chairs  

 Timber floors, stairs, wall cladding, ceilings, columns

 Outdoor furniture 

 Other:……………………………………………………………………………………………………………………… 

10. What kind of timber does the unit use? 

Basswood (tram huong)/Padouk (giang huong) Sapele 

Ebony White Meranti 

Mahogany Ash 
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Dalbergia tonkinensis Prain  eucalyptus 

Dalbergia cochinchinensis Cherry 

Oak  Wood Industry

Pine Wood Unknow 
 

Other:………………………………………………………………. 


11. Do you often buy domestic or imported timber products? 

 Domestic timber products 

 Imported timber products 

 Both domestic and imported timber products 

 Unknow 

12. Do you want to receive survey results? (If yes, please tell us your Email or zalo 

address)………………………………………… 

PHẦN 1. HIỂU BIẾT VỀ GỖ VÀ SẢN PHẨM GỖ HỢP PHÁP 

1. In your opinion, what factors should timber and timber products are considered legal to 

meet? (For example: origin, exploitation, transportation, environment, according to state 

regulations) 

………………………………………………………………………………………………………………………………………………… 

Meet all rules of origin 

  Meet shipping regulations  

Meet the regulations on the sale, purchase, or export of timber and timber products 

Meet the regulations on the legal status of enterprises in production and business 

  Meet the regulations on fire prevention in production and business 

  Meet environmental regulations in production and business 

  Meet the regulations on the use of workers in production and business 

  Meet the regulations on insurance in production and business 

  Meet the tax regulations in production and business 

  Meet the regulations on occupational safety in production and business 

2. In your opinion, how does the use of illegal timber and timber products affect society and 

the environment? 

 Making illegal logging increased 

 Reducing area of natural forest, negatively impacting climate, making natural disaster 

frequency  
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 Making it difficult for management 

 Causing loss of state budget 

 Putting pressure on businesses that comply with the law 

 Affecting the reputation of Vietnam's timber market 

3. Are there any timber products that have stamped in your unit? 

 Yes    No   Unknow  

4. Do you know the meaning of stamps on timber and timber products? 

 Yes    No 

If yes, what is mean?  

…………………………………………………………………………………………………………………………………………………

PHẦN 2. THÁI ĐỘ ĐỐI VỚI VIỆC MUA SẮM VÀ SỬ DỤNG GỖ/SẢN PHẨM GỖ 

PART 2. ATTITUDES TO SHOPPING AND USING TIMBER AND TIMBER PRODUCTS 

1. Which factor are you most interested in when buying a timber product (choose 1 option) 

 Price 

 Quality (timber type, durability) 

 Style/design 

 Convenience of product 

 Legal or illegal timber 

 Planted or natural forests 

 Domestic or imported timber 

 Hobby 

 Guarantee 

2. When buying timber and timber products. Do you ask the following information? 

Information Yes No 

Why do you ask this 
information? 

 

Timber origin (domestic or imported timber, 
plantation or natural forest) 

  

Produced from Enterprise/Facility?   

Timber species or type    

Guarantee   

Do not ask for any information   

 

If the question above you chooses to ask timber origin, please let us know that you have asked 

to provide any proofs of timber origin? 
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 Yes    No 

3. Do you think that buying legally sourced timber or timber products is important to protecting 

the environment and forests? 

 Yes     No 

If not 

- Please tell why? 

…………………………………………………………………………………………………………………………………………………

4. Do your unit want to buy legal timber or timber products 

 Yes    No 

5. Do you agree with the statement "Every citizen, organisation has a responsibility to buy legal 

timber/timber products to contribute to the protection of the living environment”? 

 Yes   No 

If not, please tell why? 

………………………………………………………………………………………………………………………………………………… 

6. Is your unit willing to pay extra for timber or legal timber products? 

 Yes    No 

7. According to the law, all timber and timber products circulating in the market need to comply 

with the law from harvesting, transporting, processing to selling domestically or exporting. 

According to your unit, can this be implemented in the future? 

 Yes      No 

If not, please tell why: 

…………………………………………………………………………………………………………………………………………………

8. According to you, what conditions do you need for these regulations to be applied in real 

life? 

………………………………………………………………………………………………………………………………………………… 

PART 3. ACTUAL PURCHASE AND USE OF CURRENT TIMBER/TIMBER PRODUCTS 

1. Which form do you buy timber and timber products?? 

 Buying online 

 Buying directly at the store or manufacturing facility 

2. Does your organization organize bidding/auction when buying timber/timber products? 

 Yes      No 

3. If you buy directly at the store or manufacturing facility, where do you or your family buy? 

 Buying timber/timber products at company or business 

 Buying timber/timber products from production/business households 
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 Buying at furniture stores or company showrooms 

 Buying from forest owners 

 Buying from traders 

4. What information sources do you refer to when deciding to buy the product? 

 Company, manufacturer avertising  

 Friends, relatives 

  Internet (social networks, online newspapers,...) 

  Your experience 

5. Currently, what factors affect your decision when choosing to buy a furniture product (can 

choose many options) and numbering from 1 to 6 (6 is the highest priority, may have the same 

priority number) 

Price …………… 

Quality (timber type, durability) …………… 

Style/design …………… 

Convenience of product …………… 

Planted or natural forests …………… 

Domestic or imported timber …………… 

6. How does your unit usually deal with timber products after not using? 

 Disassemble for reuse as raw materials 

 Throwing as trash for the environmental sanitation company 

 Sold  

 Giving to poor people who need it 

7. What support do you need to buy timber and timber products legally? (can choose many 

options): 

 A sustainable procurement of timber and timber products guidebook 

 Consultation from sales people/businesses 

 Consumer legislation applicable to the trade of timber and timber products 

 No need 
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Appendix 5. List of representatives of organizations (non-business units, enterprises) 

participating in the survey 

Number 
of order 

Full name Position Organization 

1 Nguyễn Trọng An 
Deputy Head of 
Monuments 
Management Board 

Management Board of Ancient 
Village Ruins Duong Lam - Son Tay 
- Hanoi 

2 Phí Thị Mi La Business owners Anh Viet company  

3 Ngân Anh tuấn Manager Nguyễn Lan homestay  

4 Bùi Việt Anh Business owners 
Viet Anh Tourist and Trading 
Company Limited 

5 
Nguyễn Thành 
Nam 

Business owners Travel service 

6 Trần Thị Châu Hà Deputy 
Vietnam Chamber of Commerce 
and Industry Branch in Da Nang 

7 Võ Hà Giang Vice president 
Sanvinest Khanh Hoa Beverage 
Joint Stock Company 

8 
Nguyễn Thị Kim 
Dung 

Principal 
Kindergarten high quality Golden 
Bee Nha Trang 

9 Nguyễn Thu Hồng Director 
Cam Ranh Food Joint Stock 
Company 
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Appendix 6. Some articles about the timber rich man in major newspapers of Viet Nam 

STT 
DATE 
SUBMITTED 

NAME OF THE 
ARTICLE 

NAME LINK  MAIN CONTENT 

1 
February 
19, 2020 

A series of days 
without sleep of the 
owner of a 30 billion 
bungalow has just 
owned a pair of giant 
trees 

Dan Tri  

https://dantri.com.vn/kinh-doanh/chuoi-

ngay-khong-ngu-cua-ong-chu-ngoi-nha-

go-30-ty-vua-tau-cap-cay-khung-

20200219114240016.htm 

Reported about a villa made entirely from natural timber 
of a richman in Ha Tinh 

2 July 6, 2019 
The "unique" 5-
storey timber house 
of the man in Ha Tinh 

Vietnamnet 

https://vietnamnet.vn/vn/kinh-doanh/thi-

truong/kham-pha-ngoi-nha-go-5-tang-

doc-nhat-vo-nhi-cua-lao-gia-o-ha-tinh-

547889.html 

The same news about the house of 30 billion of richman in 
Ha Tinh 

3 
March 4, 
2020 

Richman playing 
traditional timber 
houses, with 200 
billion 

Gia đinh.net 

https://giadinh.net.vn/thi-truong/dai-gia-

choi-nha-go-truyen-thong-co-can-200-ty-

gay-choang-20200304090331827.htm 

The hobby of playing ancient house is up to700 billion 
VND of the rich man; the article analyzes the types of 
ancient houses in the North (ke truyen house), Hue (ruong 
house), the South (the old house) and why the price per 
bungalow is so expensive. 

4 
April 1, 
2020 

Shocked by the 'huge' 
tables and chairs with 
the price of 5 billion 
of rich man in Yen Bai 

Vietnamnet  

https://vietnamnet.vn/vn/kinh-doanh/thi-

truong/choang-truoc-bo-ban-ghe-khung-

gia-5-ty-cua-dai-gia-yen-bai-629935.html 

A timber furniture player in Yen Bai spent 5 billion VND 
and 2 years hiring carpenters to make massive furniture 
from incense. 

5 
May 18, 
2020 

Vietnamese rich man 
spend billions of 
dollars to build 
traditional wooden 
houses 

Dan Tri 

https://dantri.com.vn/bat-dong-san/dai-

gia-viet-tuoi-xe-chieu-chi-tien-ty-xay-nha-

go-truyen-thong-

20200517231636035.htm 

One of the reasons this richman chose to build a timber 
house is because wood is a very cool material in the 
summer, but warm in winter. Besides, the lifespan is also 
very high, from 200 to 300 years old. Therefore, in terms 
of economic value, the timber houses are more valuable", 
while the concrete houses deteriorate only a few years. 

6 
May 24, 
2020 

Shocked of wooden 
villas with hundred 

Vietnamnet https://vietnamnet.vn/vn/bat-dong-

san/nha-dep/choang-vang-loat-biet-phu-

Reported about a timber-covered villa on an area of 4,000 
square meters, the royal palace of Nghe's richman is made 

https://dantri.com.vn/kinh-doanh/chuoi-ngay-khong-ngu-cua-ong-chu-ngoi-nha-go-30-ty-vua-tau-cap-cay-khung-20200219114240016.htm
https://dantri.com.vn/kinh-doanh/chuoi-ngay-khong-ngu-cua-ong-chu-ngoi-nha-go-30-ty-vua-tau-cap-cay-khung-20200219114240016.htm
https://dantri.com.vn/kinh-doanh/chuoi-ngay-khong-ngu-cua-ong-chu-ngoi-nha-go-30-ty-vua-tau-cap-cay-khung-20200219114240016.htm
https://dantri.com.vn/kinh-doanh/chuoi-ngay-khong-ngu-cua-ong-chu-ngoi-nha-go-30-ty-vua-tau-cap-cay-khung-20200219114240016.htm
https://giadinh.net.vn/thi-truong/dai-gia-choi-nha-go-truyen-thong-co-can-200-ty-gay-choang-20200304090331827.htm
https://giadinh.net.vn/thi-truong/dai-gia-choi-nha-go-truyen-thong-co-can-200-ty-gay-choang-20200304090331827.htm
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62 

 

billion of Nghe An 
richman 

go-tram-ty-cua-dai-gia-xu-nghe-

643516.html  

of precious timber such as cloves, sandalwood, and 
rosewood. 

7 
June 7, 
2020 

Earn millions of 
dollars from "hunting 
timber house" for 
richman 

Phap luat Viet 
Nam 

https://baophapluat.vn/nhip-song-hom-

nay/hot-bac-trieu-tu-viec-san-nha-go-

cho-dai-gia-521558.html 

News about ancient timber house hunting for the richman 
who like traditional wooden houses 

8 
February 
16, 2020 

The timber villa 
worth hundred billion 

Kien Thuc 

https://kienthuc.net.vn/kinh-doanh/man-

nhan-loat-biet-phu-hoai-co-gia-tram-ty-

cua-dai-gia-viet-1340985.html  

Reporting news and photos of hundreds of billion dongs of 
wood-clad of Vietnamese richman 

9 
January 10, 
2020 

The beautiful and 
rare Bac Bo 1.5 billion 
VND in Hung Yen, 
every day "guests 
come in and out"  

Dan Tri 

https://dantri.com.vn/bat-dong-san/nha-

go-bac-bo-15-ty-dong-dep-hiem-co-o-

hung-yen-ngay-nao-khach-cung-vao-ra-

chiem-nguong-20200109090325886.htm 

News and pictures of an old house made of jackfruit 
timber in Hung Yen, the owner is a lover of traditional 
ancient architecture. With all his passion, he reappeared 
and sketched an ancient house in the village in North 

10 
August 19, 
2020 

The furniture "super 
giant" Vietnamese 
richman see as 
"treasures", stored 
for 30 years and not 
for sale 

Dan Viet 

https://danviet.vn/nhung-bo-ban-ghe-

sieu-khung-dai-gia-viet-xem-nhu-bau-vat-

cat-kho-30-nam-khong-ban-

502020198458409.htm 

Not only owning "huge" assets, but this Vietnamese 
richman also spends money on buying unique and strange 
furniture that makes viewers admire. 
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